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CHAPTER  I 


INTRODUCTION 

The  youth  of  today,  especially  in  the  world  outside 
the  classroom,  receives  his  education  from  many  mass  modes 
of  communication,  including  the  modern  magazine.  The  read- 
ing of  magazines  can  be  a very  important  influence  in  the 
life  of  every  adolescent  child.  A knowledge,  then,  of  what 
constitutes  his  choice  of  periodicals  would  enable  the 
teacher  not  only  to  help  the  child  develop  discriminating 
reading-of-magazine  habits,  but  also  to  open  up  for  him  the 
whole  field  of  periodical  literature  so  that  he  might  know 
what  is  available  to  satisfy  his  desire  for  fictional  as 
well  as  Informative  material. 

THE  PROBLEM 

Statement  of  the  problem.  It  is  the  purpose  of  this 
study  to  determine  the  magazine-reading  interests  of  secon- 
dary-school pupils  and  to  note  the  relationship  of  the  sex 
and  the  grade  factors  to  pupils’  magazine-reading  habits  and 
preferences • 

Justification  of  the  problem.  In  one  resoect,  this 
study  of  the  magazine  habits  of  secondary-school  pupils 
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should  be  valuable  to  teachers  in  that  it  centers  attention 
on  one  phase  of  the  leisure-reading  activities  of  youth,  the 
reading  of  current  periodicals.  Most  teachers  believe  that 
the  school  is  largely  responsible  for  influencing  the  mag- 
azine-reading nabits  of  its  pupils.  In  view  of  the  fact 
that  the  sales  of  the  cheaper  grade  of  magazine  have  grown 
rapidly,  the  social  importance  of  systematic  guidance  in 
periodical  reading  is  readily  apparent.  Several  years  ago 
Barnes  wrote: 

Our  magazines  offer  opportunities  for  the 
development  of  pupils  both  individually  and 
socially.  They  help  to  create  an  interest  in 
present-day  life  and  literature  and  to  encourage 
a wholesome  attitude  toward  the  discussion  of 
modern  social  problems. ^ 

Proper  guidance,  though,  appears  to  be  dependent  on  knowing 
more  than  the  kinds  of  periodicals  that  boys  and  girls  read; 
it  involves  also  the  knowledge  of  the  factors  which  influ- 
ence their  choices.  Doctor  Gray  said  that  adequate  answers 
have  not  yet  been  furnished  relative  to  these  f actors. ^ 


^■Horner  P.  Barnes,  ’’Are  High  School  Pupils  Qualified 
to  Choose  Their  Own  Magazine  Reading?”  School  Review,  36: 
274,  April,  1928* 

o 

William  S.  Gray,  editor,  Reading  in  General  Educa- 
tion, an  Exploratory  Study  (Washington,  D.  C.:  American 
Council  of  Education,  1940) , p,  238. 


Most  of  the  previous  studies  of  this  problem  have  focused 
attention  on  the  amount  and  the  kind  of  magazines  that  boys 
and  girls  read.  Obviously,  there  is  need  of  securing  a more 
complete  picture  of  the  magazine-reading  habits  of  pupils. 
Teachers,  therefore,  should  know  not  only  how  much  magazine 
reading  their  pupils  do  and  what  periodicals  they  like  to  read, 
but  also  why  they  like  to  read  them.  In  effect,  teachers 
should  realize  what  impels  youth  to  spend  so  much  time  in  this 
activity.  Furthermore,  this  study  represents  a step  toward 
the  more  effective  use  of  magazines  in  the  school  surveyed. 

The  writer  wishes  to  use  the  data  gathered  in  this  new  anal- 
ysis of  the  magazine-reading  habits  of  youth  as  a base  from 

which  to  improve  her  own  instruction  and  to  offer  it  as  a 

< 

guide  for  other  teachers. 

But,  in  a larger  sense,  the  problem  concerns  the  use 
of  periodicals  as  an  educational  force  to  increase  knowledge, 
to  offer  wholesome  recreation,  to  develop  awareness  of  prob- 
lems, to  cultivate  worthwhile  appreciations  and  attitudes, 
to  stimulate  critical  thinking,  and  to  promote  national  and 
international  good  will.  Bessey’s  statement  to  the  effect 
that  a discriminating  taste  in  magazines  and  magazine  lit- 
erature aids  in  the  development  of  wise  reading  appears  to 


defend,  this  view.3 

Clearly,  then,  this  medium  of  communication  which 
serves  so  many  and  so  varied  purposes  and  consumes  so  many 
hours  of  free  reading,  requires  serious  consideration  in  the 
school  and  in  the  home  to  help  the  youth  of  today  to  develop 
desirable  reading  habits,  to  foster  a wide  range  of  interests, 
and  to  better  the  quality  of  thinking  and  the  quality  of 
language  communication.  A group  of  educators  in  1941  stated 
convincingly: 

There  is  little  need  for  argument  as  to  the 
desirability  of  including  in  high  school  some  study 
of  magazines  and  magazine  literature.  The  abundance 
of  such  literature,  the  immediacy  of  its  appeal,  the 
wide  variety  of  values,  the  consequent  need  for 
standards  of  discrimination  in  selecting  magazines 
for  reading  have  already  convinced  the  majority  of 
teachers  of  the  importance  of  attention  to  the 
subject .4 

The  study  of  current  literature  is  moreover  thought 
defensible  since  it  constitutes  an  important  part  of  the 
material  read  in  everyday  life.  According  to  John  P.  Wood, 


rz 

°Mabel  A.  Bessey,  The  Current  Magazine  and  the  Teach- 
ing of  English  (Chicago:  The  National  Council  of  Teachers  of 
English,  1935')',  p.  14. 

^Harold  A.  Anderson,  and  others.  Instruction  in 
English  in  the  University  High  School  (Chicago:  University 
of  Chicago  Press,  August,  1941),  p.  147 . 
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magazines  are  read  by  one  or  more  individuals  fifteen  years 
old  or  older  in  82.5  per  cent  of  all  the  country’s  families.5 
People  appear  to  be  reading  more  magazines  than  they  ever  did 
before.  Magazine  penetration,  obviously,  is  deep  and  its 
pressure  on  the  American  mind,  consequently,  is  continuous 
and  unrelenting.  It  is  unavoidable  that  the  periodical  has 
the  power  to  affect  American  social,  political,  and  economic 
thought.  Everyone,  therefore,  would  appear  to  be  influenced 
by  what  the  American  magazines  print. 

Teachers  should  be  aware  of  the  fact,  then,  that  the 
pupils  leaving  their  schools  are  going  to  select  several 
magazines  on  the  newstands  for  their  leisure  reading  and 
that  these  choices  at  the  newstands  are  a valid  measure  of 
the  product  of  their  teaching.  The  tastes  acquired  during 
the  adolescent  years  usually  carry  over  into  adult  life. 

For  this  reason,  young  people  should  be  given  an  opportunity 
to  know  the  values  and  motives  of  these  periodicals  in  order 
to  make  wise  choices.  On  the  whole,  though,  youth  does  not 
distinguish  between  the  good  and  the  bad,  the  cheap  and  the 
reputable  journal,  at  least  among  those  set  up  arbitrarily 

5 John  P.  Wood,  Magazines  in  the  United  States:  Their 
Social  and  Economic  Influence  (New  York:  Ronald  Press 
Company,  1949),  p.  248. 
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as  such  by  the  teacher.  Doctor  Smith  found  that  in  New  York 
high  schools  more  than  80  per  cent  of  all  magazine  reading 
was  done  in  an  undirected  fashion,  or  just  for  fun*®  In  ad- 
dition, the  announcement  of  the  publication  in  1949  of  Tops , 
an  adult  comic-book  magazine  "to  fill  a long-felt  need""'7  is 
sufficient  evidence  of  the  present-day  level  of  the  magazine 
selection  of  some  people.  When  Malan  analyzed  the  type  of 
reading  done  by  the  American  people,  he  urged  that  the  high 
schools  make  a persistent  effort  to  train  for  the  intelligent 
reading  of  periodicals  so  that  a better  informed  citizenry 
might  be  produced.-" 

Education  of  the  rnasses--as  well  as  of  the  leaders-- 
is  one  of  the  bulwarks  of  our  democracy.^  Magazines,  a mass 


®Dora  V.  Smith,  Evaluating  Instruction  in  Secondary 
School  English,  A Report  of  a Division  of  the  New  York  State 
Regents*  Inquiry  into  the  Character  and  Cost  of  Public  Educa- 
tion in  New  York  State,  English  Monograph,  dumber  11. 

(Chicago:  National  Council  of  Teachers  of  English  Publication, 
1941), 'p.  91. 

^Ralph  Thompson,  "In  and  Out  of  Books",  New  York  Times 
Book  Review,  April  17,  1949,  p.  8. 

^Clement  T.  Malan,  "What  Should  Peonle  Read  in  a Dem- 
ocratic Government?"  School  and  Society,  46:808,  December  18, 
1937. 

^John  W.  Studebaker,  Criteria  for  Children* s Radio 
Programs  (Washington,  D.  C.:  The  Federal  Radio  Education  Com- 
mittee, 1942),  p.  5. 


means  of  communication,  reach  both  the  rich  and  the  poor. 
Indeed,  the  influence  of  the  periodical  in  forming  public  and 
private  opinion  is  probably  more  potent  and  lasting  than  that 
of  the  other  two  major  forces  affecting  and  controlling  pub- 
lic opinion,  namely,  the  radio  and  the  newspaper.  The  force 
of  the  radio  may  vanish  as  it  is  presented;  the  newspaper, 
local  in  tone,  often  is  discarded  for  the  next  day’s  issue. 
John  P.  Wood  so  aptly  says: 

The  national  magazine,  however,  prepared  weeks 
in  advance  of  issue  date,  is  a magazin,  a storehouse 
of  varied  material  which  allows  "for  reader  selection 
and  digestion.  The  reader  who  spends  an  appreciable 
amount  of  time  reading  magazines  usually  retains  them 
for  further  reading  or  for  other  members  of  the  house- 
hold long  after  the  newspaper  has  been  discarded  and 
the  radio  program  has  faded. 

Thus,  the  magazine  has  come  to  be  an  important  ingre- 
dient in  the  reading  diet  of  the  American  public.1-*-  It  be- 
comes, therefore,  a curriculum  problem  to  see  that  the  pu- 
pil’s natural  interest  in  the  reading  of  current  periodicals 
is  utilized  to  further  his  educational  growth,  so  that,  in 
time,  he  may  become  a well-informed  and  competent  citizen, 
one  who  can  face  life  realistically,  honestly,  and  courageous 

iy- 


lOWood,  op.  cit . , p.  243 
Gray,  op.  cit . , p.  234 


Scope  of  the  problem.  A report  of  the  magazine-reading 


interests  of  high-school  pupils  concerning  their  magazine- 
reading habits  and  preferences  was  necessary  to  secure  data 
for  this  study.  One  method  of  collecting  data  was  employed: 
a questionnaire  built  to  determine  the  magazine-reading  activ- 
ities of  the  pupils  surveyed. 

The  number  of  pupils  questioned,  862,  represents  the 
entire  junior  and  senior-high  school  population  of  a public 
school  system  in  an  average-income  community  which  is  both 
residential  and  industrial.  The  school  population  includes 
pupils  of  varied  socio-economic  and  ancestral  backgrounds. 

The  mental  ability  is  typical  of  any  middle-class  community  of 
this  type.  There  is  an  attempt  for  homeogeneous  grouping  in 
this  school  system  and  the  median  intelligence  is  about  aver- 
age. Both  sexes  are  fairly  equally  represented. 

Three  types  of  scores  were  assembled:  (1)  scores 

which  indicate  the  magazine-reading  habits  by  grade  and  sex 
of  high-school  pupils  in  relation  to  the  amount  of  their  read- 
ing in  magazines,  the  availability  of  magazines  to  them,  the 
regularity  with  which  they  read  their  favorite  periodical,  and 
the  frequency  with  which  they  read  the  magazines  presented  in 
a check  list;  (2)  scores  which  reveal  the  favorite  magazines, 
the  enjoyable  features  of  these  periodicals,  the  types  of 


magazines  preferred,  the  magazines  valued  more  than  the  favor- 
ites, the  reasons  for  these  valuations,  and  the  preferred 
source  of  reading;  (3)  scores  which  show  pupil  interests  in 
specialized  magazines  concerned  with  their  hobbies. 

Thus  this  study  attempts  to  ascertain  the  magazine- 
reading interests  of  secondary-school  boys  and  girls  and  to 
determine  to  what  extent  sex  and  grade  differences  influence 
their  magazine  habits  and  preferences. 


CHAPTER  II 


PREVIEW  OF  RESEARCH 


In  Chapter  I,  reference  was  made  to  the  several  out- 
standing investigations  in  the  field  of  magazine  reading  of 
boys  and  girls  that  have  been  published.  Research  into  these 
studies  indicates  that  varied  methods  were  employed  In  the 
collection  of  these  data.  Among  these,  considerable  emphasis 
has  been  given  to  the  reading  interests  and  preferences  of 
young  people,  the  kinds  of  magazines  they  read,  and  the  amount 
of  reading  in  periodicals  they  do.  A knowledge  of  such  infor- 
mation was  considered  pertinent  to  the  interpretation  of  the 
present  survey.  Therefore,  in  order  to  analyze,  characterize, 
and  interpret  the  findings  of  this  study  of  the  magazine-read- 
ing activities  of  both  junior  and  senior -high  school  pupils, 
an  inventory  of  previous  studies  concerning  the  magazine-read- 
ing interests  was  made.  This  inventory  offers  what  is  known 
in  certain  areas  of  research,  namely,  (1)  the  amount  of  read- 
ing in  current  periodicals  with  particular  attention  to  grade 
groups,  sex  differences,  intelligence,  socio-economic  back- 
ground, and  frequency  of  reading;  and  (2)  the  magazine  prefer- 
ences, with  emphasis  on  grade  groups,  sex  differences,  intell- 
igence, and  socio-economic  background. 
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RESULTS  OP  RESEARCH 


Amount  of  reading  in  magazines*  There  is  a tremendous 
quantity  of  magazine  reading  in  America  today;  in  fact,  the 
national  magazine  is  big  business.'-  Besides,  the  number  of 
periodicals  published  regularly  and  the  mass  circulation  of 
these  publications  attest  to  the  importance  of  magazine  read- 
ing as  a leisure-time  reading  activity  for  adults  and  young 
people  alike.  Strang  noted  that  studies  of  this  phase  of 
reading  interest  of  adults  and  youth  show  that  three  fourths 
of  all  adults  and  almost  all  students  in  high  school  read  mag- 
azines.  It  has  been  estimated  that  in  the  United  States 

alone  there  are  nearly  7,000  different  magazines,  published 

3 

either  weekly,  monthly,  or  quarterly.  The  circulation  of 
these  journals  runs  high  into  the  millions  of  copies.  Ac- 
cording to  a rather  recent  report,  twelve  to  fifteen  of  these 

^Wood,  op.  cit . , p.  263. 

“■'Ruth  Strang  with  the  assistance  of  Florence  C.  Rose, 
Problems  in  the  Improvement  of  Reading  in  High  School  and  Col- 
lege (Lancaster,  Pa.:  The  Science  Press  Printing  Company, 
1938),  p.  270. 

N.  W.  Ayer  and  Son,  Directory  of  Newspapers  and  Period 
icals  (Philadelphia,  Pa.:  N.  W.  Ayer  and  Son’s  Publishing 
Company,  1948),  p.  11. 
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periodicals  have  circulations  of  2,000,000  or  more;  a second 
group  of  seventy  to  eighty  magazines  each  has  a circulation 
of  over  1,000,000.^  This  means  that  one  or  more  persons  fif- 
teen years  old  or  older,  or  82.5  per  cent  of  all  the  families 
in  the  United  States,  read  the  current  periodical.  As  evi- 
dence that  magazines  provide  a significant  part  of  the  mater- 
ials read  by  high-school  pupils.  Brink,  in  his  1940  study  of 
1,532  Chicago  children,  estimated  that  46  per  cent  read  mag- 
azines regularly;  43  per  cent,  occasionally;  and  only  11  per 
cent,  seldom.  An  earlier  survey  of  1,856  pupils  in  grades 
V-XI  in  the  Duluth,  Minnesota,  schools,  however,  showed  a 
much  higher  percentage  of  regular  reading;  that  is,  98  per 

rj 

cent  of  these  pupils  reported  reading  magazines  regularly. 

With  respect  to  the  number  of  magazines  read.  Brink 
found  that  high  school  youth  read  from  two  to  three  magazines 

^Vv'ood,  loc  . cit . 

5Ibid.,  p.  248. 

^William  G.  Brink,  "High  School  Pupils’  Interests  in 
Magazines  and  Newspapers,"  School  Review,  48:40,  January, 
1940. 

7 

B.  Lamar  Johnson,  "Children's  Reading  Interests  as 
Related  to  Sex  and  Grade  in  School,"  School  Review,  40:269, 
April,  1932. 
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regularly.  A slightly  higher  rate  was  reported  by  Smith. 

Her  study  of  the  magazines  read  over  a period  of  three  weeks 
by  pupils  in  seven  towns  in  the  state  of  New  York  showed  that 
the  number  of  periodicals  read  by  boys  was  3.56;  by  girls, 

3.50  and  that  roughly  one  pupil  in  nine  read  no  magazine  at 

Q 

all.  Witty  and  Coomer's  findings  were  somewhat  similar  in 
that  they  showed  that  among  480  Oak  Park,  Illinois,  pupils 
there  were  four  magazines  read  regularly  and  three  often. 19 
Perhaps  the  most  comprehensive  of  all  investigations,  the  one 
published  in  1937  by  Eells  of  17,000  boys  and  girls  throughout 
the  country,  disclosed,  when  a random  sampling  of  100  pupils 
in  each  of  the  198  schools  participating  in  the  survey  was 
taken,  that  1,072  different  magazines  were  read  regularly  and 
that  there  was  a fairly  regular  reading  of  six  magazines  per 
capita.* 11  Nasser's  investigation  in  San  Francisco  of  950 
junior  high  school  boys  and  girls  reached  an  almost  identical 

sBrink,  loc . cit . 

9Smith,  op.  cit. , p.  84. 

10Paul  Witty  and  Anne  Coomer,  "Activities  and  Prefer- 
ences of  a Secondary-School  Group,"  Journal  of  Educational 
Psychology,  34:65,  February,  1943. 

11Walter  G.  Eells,  “What  Periodicals  Do  School  Pupils 
Prefer?"  Wilson  Bulletin,  12:252,  December,  1937. 


conclusion;  that  is,  the  average  number  of  magazines  read  out- 
side  of  school  was  6.91.  ^ On  the  other  hand,  Eberhart,  in  an 
analysis  of  189  pupils  in  an  Iowa  city  reported  that  the  me- 
dian number  of  periodicals  read  was  ten.1^ 

Many  studies  have  also  sought  to  determine  the  grades 
in  school  when  most  of  this  reading  in  periodicals  is  done. 

In  the  conclusions  drawn  by  Brink,  ^ Nasser,1'7  and  Eberhart,11 
all  of  them  educed  that  as  the  boys  and  girls  in  school  get 
older,  they  tend  to  read  more  magazines.  Brink  established 
that  seniors  are  likely  to  read  more.  Fifty-seven  per  cent 

read  periodicals  regularly  while  only  4 per  cent  read  them 
1 7 

seldom. 

■^Isabel  Nasser,  ’’Magazine  Reading  at  the  Junior  High 
Level,”  California  Journal  of  Secondary  Education,  16:486, 
December,  1941 . 

^Wilfred  Eberhart,  Evaluating  the  Leisure  Reading  of 
High  School  Pupils,”  School  Review,  47:269,  April,  1939. 

■^Brink,  loc . cit . 

i^Nasser,  loc . cit . 

l^Eberhart,  loc . cit . 
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Witty  and  Coomer^8  and  Neulight,-1-0  however,  reported  very  dif- 
ferent findings.  The  latter  found  that  pupils  in  the  higher 
grades  read  tne  same  magazines  with  the  same  regularity  as 
those  in  the  lower  grades,  while  the  two  former  investigators 
ascertained  that  while  ninth-graders  read  an  average  of  5.5 
per  cent  magazines,  seniors  read  only  2.9  per  cent. 

Among  high  school  pupils  there  seems  to  he  little  con- 
nection between  sex  and  the  number  who  read  magazines;  yet 
two  educators,  Johnson80  and  Lazar, concluded  similarly  that 
boys  are  likely  to  read  magazines  to  a greater  extent  than 
girls . 

In  reference  to  the  relationship  between  IQ  and  the 
amount  of  reading  in  magazines,  although  Johnson88  inferred 
that  there  seems  to  be  little  or  no  relationship  between  the 

-'-8Witty  and  Coomer,  loc . cit . 

l°Jack  H.  Neulight,  "An  Analytical  Study  of  the  Mag- 
azine Reading  of  High  School  Pupils,"  (unpublished  Master’s 
thesis,  Temple  University,  1934),  p.  50. 

80Johnson,  loc . cit . 

21 

May  Lazar,  Reading  Interests,  Activities,  and  Oppor- 
tunities of  Bright,  Average,  and  Dull  Children  (Few  York: 
Teachers  College,  Columbia  University  Bureau  of  Publications, 
1937),  p.  63. 

29 

^^Johnson,  op.  cit.,  p.  257. 
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two,  Nasser  reported  that  the  quantity  of  such  reading  in- 
creases as  the  IQ,  does. 

04  op 

As  to  the  influence  of  the  home,  Ashby  and  Lazar 
found  that  the  amount  of  reading  is  controlled  somewhat  by 
what  periodicals  are  available,  for  young  people  tend  to  read 
what  they  find  either  at  home,  at  school,  or  at  other  conven- 
ient places.  Nasser  noted  that  the  quantity  of  magazines  read 
outside  of  school  increases  with  the  better  economic  status  of 
the  home.  Pupils  in  the  average  IQ  in  the  well-to-do  dis- 
tricts read  7.21  magazines  per  capita  while  those  in  the  same 
group  from  the  poorer  sections  read  6.20  periodicals.  0 Neu- 
light  did  not  find  the  same  situation;  he  estimated  that  60 
per  cent  of  all  magazines  were  purchased  by  the  children  them- 
selves and  that  only  10  per  cent  of  the  magazines  reported  by 

P7 

the  children  were  to  be  found  in  the  home. 

Thus,  this  inventory  of  previous  studies  as  to  the 
amount  of  reading  by  secondary-school  pupils  in  the  current 
periodical  has  made  these  general  observations:  (1)  almost 

Nasser,  loc . cit . 

S4Lloyd  W.  Ashby,  "What  Periodicals  Do  They  Read?" 
School  Executive,  9:33,  October,  1941. 

25Lazar,  op.  cit. , p.  64. 

2®Nasser,  loc . cit . 

27 


Neulight,  op.  cit.,  p.  46 
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all  pupils  read  magazines  fairly  regularly  and  from  about 
three  to  six  per  capita,  (2)  older  pupils  tend  to  read  more 
periodicals  than  younger  ones,  (3)  sex  and  IQ  have  little  in- 
fluence on  the  amount  of  reading  in  periodicals,  and  (4) 
homes  of  the  better  socio-economic  status  have  more  magazines 
available  for  reading. 

Magazine  preferences.  Analyses  of  the  magazine-reading 
preferences  have  been  the  main  topic  of  the  majority  of  sur- 
veys made  relative  to  the  problem  of  the  magazine  and  youth. 
This  abundance  of  data  has  emphasized  favorite  magazines  and 
the  interest  categories  into  which  they  fall.  A review  of  the 
results  and  conclusions  of  these  studies  suggests  that  the  in- 
terpretation of  the  reasons  why  young  people  enjoy  such  peri- 
odicals has  been  made  by  the  investigators  rather  than  by  the 
pupils  themselves.  Thus,  while  these  pupils  have  decided  mag- 
azine preferences,  they  may  not  always  be  too  aware  of  the 
reasons  why  they  like  these  periodicals.  Besides,  they  seem 
to  read  the  same  publications  as  adults,  even  though  they 
(the  pupils)  may  not  read  them  for  the  same  reasons. 

Even  in  junior-high  school,  children  read  what  is 
available.  In  general,  the  magazines  they  reported  were  those 
read  by  their  parents;  and  even  though  there  are  magazines 
published  primarily  for  the  adolescent,  they  seem  to  prefer 
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adult  publications.  Johnson  found  this  to  be  so,  for  he 
stated  that  juvenile  magazines  ranked  relatively  low  in  popu- 

OO 

larity.  Apparently,  they  had  not  acquired  a taste  for  this 

type  of  reading.  As  Doctor  Gray  observed,  in  reading,  as  in 

every  other  mental  process,  the  factor  of  interest  plays  an 
29 

important  part.  Furthermore,  these  preferences  seem  to  fol- 
low definite  tendencies  to  choose  certain  kinds  of  materials 
available  in  magazines.  In  general,  all  youth  tends  to  read 
some  magazines  with  non-fiction  as  well  as  fiction;  and  youth, 
at  all  grade  levels,  according  to  Witty  and  Kopelor)  and  Brink 
ranked  first  the  magazines  containing  adventure,  although  the 
percentage  preferring  it  dropped  from  49  in  grade  nine  to  26 
in  grade  twelve.  The  second  choice,  for  sports,  increased 
from  12  per  cent  in  grade  eleven  to  17  per  cent  in  grade 
twelve.  Stories  with  love  interest  we re  the  third  choice  for 
pupils  in  all  grades.  It  is  interesting  to  note  also  that  as 
boys  and  girls  matured,  they  showed  greater  interest  in 
current  news,  science,  travel,  and  technical  studies,  espec- 


"^Johnson,  op.  cit . , p.  269. 

^9Gray,  op.  cit . , p.  38. 

^Paul  Witty  and  David  Kopel,  Reading  and  the  Educative 
Process  (Boston:  Ginn  and  Company,  1939)7  p.  28.  " 

3lBrink,  op.  cit. , p.  41. 


ially  among  seniors,  who  read  more  advanced  and  more  reputable 
magazines  than  their  under  classmen.  On  the  contrary.  Witty 
and  Coomer,^  Neulight,0^  and  Sterner’^  all  determined  that 
the  favorite  magazines  were  popular  in  all  grades,  and  that 
seniors  and  freshmen  alike  read  the  same  magazines. 

Over  a period  of  years,  certain  magazines  have  remained 
constantly  popular.  In  all  the  early  investigations.  The  Amer- 
ican, The  Saturday  Evening  Post,  Collier  * s , and  The  Ladies 
Home  Journal  placed  first,  second,  or  third.  It  is  difficult 
to  determine  whether  they  were  ranked  this  way  because  they 
were  the  favorite  or  the  most  popular  or  the  most  valued  peri- 
odicals; for  instance.  Dr.  Smith  found  that  although  The  Sat- 
urday Evening  Post  was  the  favorite,  Header’s  Digest  was  the 
most  popular.  Eells  also  observed  that  the  children  he 
questioned  could  not  distinguish  sharply  between  the  magazines 

^Witty  and  Coomer,  ojd.  cit . , p.  66. 

^Neulight , op.  ci t . , p.  40. 

^Alice  p.  Sterner,  Radio,  Motion,  and  Reading  Inter- 
ests: A Study  of  High  School  Pupils  (New  York:  Columbia  Uni- 
versity Bureau  of  Publications,  1947) , p.  43. 

35 

Smith,  op.  cit. , p.  85. 
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Although  these 


they  liked  and  those  they  valued  most, 
aforementioned  preferences  still  retain  important  places,  re- 
cent trends  in  magazine  reading  show  the  rise  of  the  digest, 
news,  and  picture  magazines  such  as  the  Reader’s  Digest,  Life , 
and  Look.  This  trend,  however,  does  not  seem  to  have  changed 
the  sales  of  the  other  magazines  materially.  In  fact,  Whiting 
and  Clark  stated  that  the  popularity  of  the  picture  magazines 
had  added,  ratner  than  decreased,  new  readers  to  the  oeriod- 
ical-buying  public. 7>'7 

The  constant  preference  for  these  few  periodicals 
seems  to  indicate  what  the  general  level  of  the  magazine-read- 
ing  taste  of  botn  adults  and  youth  is;  that  is,  these  are  the 
magazines  read  by  the  middle  and  lower  socio-economic  class 
of  people.  With  the  exception  of  Reader’s  Digest  and  Life 
these  magazines  fall  into  class  C in  an  A-D  grouping  of  the 
cultural  status  of  representative  American  magazines.  This 
classification  was  made  and  supported  by  certain  statistical 

36Eells,  op.  cit . , p.  250. 


37  J.  R.  Whiting  and  0.  R.  Clark,  "The  Picture  Maga- 
zines,M Harper ’ s , 187:167,  July,  1943. 
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techniques,  first  in  1934  by  Morgan  and  LearyoS  and  later  in 

'zq 

1941  by  Kerr  and  Remmers.  The  higher  ratings  of  A to  the 

Reader* s Digest  and  B to  Life  were  given  because  these  were 

tne  periodicals  found  in  the  homes  of  higher  economic  status. 

Thus,  it  would  appear  that  the  American  public,  in  general, 

does  not  read  many  magazines  of  the  higher  cultural  value. 

Great  differences  in  the  magazine-reading  likes  and 

dislikes  exist  between  the  sexes.  Boys  do  not  read  the  same 

magazines  as  girls.  One  investigator  explained  that  while 

girls  were  more  constant  in  their  preferences,  they  showed 

40 

less  diversity  than  boys.  In  addition,  another  found  that 
they  select  a higher  type  of  magazine  than  girls  at  all  grade 
levels.* * * 4^-  As  to  the  exact  preferences,  most  educators  have 
concluded  that  boy3  at  all  ages  like  magazines  of  fiction, 
science,  and  those  pertinent  to  their  hobbies;  girls,  home, 

3®Winona  Morgan  and  Alice  M.  Leary,  "The  Cultural  Con- 
tent of  General  Interest  Magazines,"  Journal  of  Education 
Psychology,  15:536,  October,  1934. 

39W.  A.  Kerr  and  H.  H.  Remmers,  "The  Cultural  Value  of 
100  Representative  Magazines,"  School  and  Society,  54:478, 
November  22,  1941. 

4-0 

C.  H.  Malan,  reporting  in  Reading  and  the  Educative 
Process  (Boston:  Ginn  and  Company,  T§39),  p.  57. 

4^Eells,  loc.  cit. 


movie,  and  romance.  On  the  whole,  then,  teen-agers  have  been 
rather  consistent  in  their  preferences.  To  quote  Sterner: 

Of  the  magazines  most  frequently  read  by  this 
group,  seven  feature  romantic  stories,  showing  the 
strong  feminine  influence  on  magazine  content  at  the 
secondary-school  level.  The  sweet  gentle  romance  of 
the  women’s  magazine  and  the  lurid  love  tales  of  the 
Confession  group  provide  enough  range  in  themes  to 
satisfy  any  adolescent  girl.  For  the  boys,  an  interest 
in  science  is  indicated  in  their  selection  of  Popular 
mechanics  and  Popular  Science  Monthly.  Thus  magazines 
satisfy  the  more  serious  love  interest  of  the  girls 
as  well  as  the  scientific  interest  of  the  boys. 

A few  surveys  have  considered  the  effect  that  intelli- 
gence das  upon  the  magazines  that  boy/s  and  girls  select.  In 
his  follow-up  study  of  100  gifted  children,  Terman  affirmed 
that  their  magazine  reading  was  much  less  impressive  than 
their  reading  in  books.  In  other  words,  the  magazines  read  by 
this  superior  group  were  not  different  from  those  read  by  nor- 
mal children,  especially  with  respect  to  the  girls.43  -ter- 
ner’s  recent  report  shows  that  in  relation  to  intelligence 
there  is  a slight  indication  of  some  variation  in  tastes. 
Girls'  choices  in  movie  magazines  show  some  relationship  to 


4P 

Sterner,  op.  cit . , p.  58. 

43Louis  M.  Terman,  ^Scholastic  and  Other  Interests,” 
Genetic  Studies  of  Genius  (Stanford  University:  Stanford  Uni- 
versity  Press,  1930),  p.  119 . 
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intelligence,  but  their  liking  for  women’s  magazines  showed 
no  such  relationship.44  Unlike  Terman,  Neulight  found  that 
pupils  of  high  IQ,  read  better  magazines.40  It  would  seem 
that  in  general  IQ  has  little  bearing  on  the  magazine  prefer- 
ences of  boys  and  girls. 

Data  on  the  relation  between  socio-economic  status  and 
magazine-reading  preferences  run  somewhat  parallel  to  the 
findings  on  the  relation  between  intelligence  and  tastes. 
Generally,  pupils  tend  to  read  the  same  magazine  no  matter 
what  their  intelligence  or  home  background  may  be.  Access, 
though,  is  important.  The  better  educational  facilities  in  a 
city  tend  to  result  in  a higher  cultural  level  for  the  city.* * 4® 
Children's  magazines,  for  example,  apoear  frequently  in  homes 
of  pupils  of  relatively  high  socio-economic  status.  Further 
evidence  testifies  to  tne  popularity  of  True  Story  and  Love  in 
the  poorer  districts.  Thus,  the  type  of  magazine  taken  into 

44Sterner,  on.  cit . , p.  50. 

4^Neulight,  loc . cit . 

4®Paul  F.  Lazarfield  and  Rowena  Wyant,  "Magazines  in 
90  Cities--Who  Reads  Them?"  Public  Oninion  Quarterly,  1:41, 
October,  1937.  * “ 

4>7Witty  and  Kopel,  op.  cit.. 
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the  home  can  be  a kind  of  index  of  the  cultural  level  of  the 
home . ^ 

An  examination  of  the  findings  on  the  magazine  prefer- 
ences leads  one  to  conclude  that  secondary-school  boys  and 
girls  like  periodicals  prepared  for  adults  rather  than  for 
children  and  that  sex  rather  than  grade  or  intelligence  or 
socio-economic  status  has  some  influence  on  their  choices. 

Since  the  reading  of  periodicals  is  a national  pastime 
which  attracts  the  youth  of  today  to  the  reading  of  several 
types  of  magazines,  the  secondary-school  level  is  probably  the 
one  when  guidance  is  most  needed  so  that  the  time  scent  in 
reading  magazines  may  be  used  to  serve  the  individual  and  so- 
ciety to  better  advantage  than  at  present. 

^8Kerr  and  Remmers,  on.  cit . , p.  477. 
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CHAPTER  III 


PROCEDURE 

Summary  of  the  method.  To  provide  data  for  this  study, 
it  was  necessary  to  secure  a record  of  the  magazine-reading 
interests  of  secondary-school  pupils.  A detailed  report, 
therefore,  of  the  leisure-time  magazine  reading  activities  of 
862  junior  and  senior  high-school  pupils  was  obtained.  The 
pupils  surveyed  represent  the  secondary-school  population  of 
the  public-school  system  in  an  average-income  community  of 
17,000  inhabitants,  Norwood,  Massachusetts.  Since  this  com- 
munity is  both  residential  and  industrial,  its  school  popula- 
tion offers  a good  cro3s-section  of  pupils  for  survey  purposes. 
The  economic  strata  of  the  boys  and  girls  in  these  families 
are  representative  of  all  levels  of  income.  Moreover,  the 
school  enrollment  includes  many  pupils  of  first  and  second 
generation  Americans.  Although  complete  data  for  intelligence 
are  not  available  for  the  entire  school  system,  it  appears, 
from  the  scores  that  were  obtained,  that  pupils  of  all  levels 
of  Intelligence  found  in  the  public  schools  are  represented. 
There  is  a fairly  even  distribution  of  the  sexes  both  in  the 
seventh,  eighth,  and  ninth  grades  of  the  junior-high  school 
and  In  the  tenth,  eleventh,  and  twelfth  grades  of  the  senior- 
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high  school  of  this  school  system. 

One  method  of  collecting  data  was  employed;  that  is, 
the  questionnaire."^  This  questionnaire  was  submitted  to  862 
pupils,  437  boys  and  425  girls,  in  the  various  English  classes 
of  nine  teachers  of  English.  All  pupils  were  asked  to  indi- 
cate their  grade  and  sex,  but  they  were  not  required  to  give 
their  names.  They  were  instructed  to  read  carefully  each 
item  in  the  questionnaire  and  to  answer  to  the  best  of  their 
ability.  They  were  permitted  to  ask  questions.  The  amount  of 
time  used  by  each  class  in  answering  this  questionnaire  varied 
from  thirteen  to  thirty-five  minutes. 

Gathering  the  data.  The  questionnaire  was  built  to 
furnish  three  types  of  scores:  (1)  answers  indicating  the 

magazine-reading  habits  by  grade  and  sex  of  high-school  pu- 
pils in  relation  to  the  amount  of  their  reading  in  magazines, 
the  availability  of  magazines  to  them,  the  regularity  with 
wnich  they  read  their  favorite  periodical,  and  the  frequency 
with  which  they  read  the  magazines  presented  in  a check  list; 
(2)  answers  revealing  the  favorite  magazines,  the  enjoyable 
features  of  these  periodicals,  the  types  of  magazines  pre- 
ferred, the  magazines  valued  more  than  the  favorites,  the 
reasons  for  these  valuations,  and  the  preferred  source  of 

-1-See  Appendix  A. 
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reading;  (3)  answers  snowing  pupil  interests  in  specialized 
magazines  concerned  with  their  hobbies. 

In  order  to  determine  the  magazine-reading  practices  of 
these  boys  and  girls,  they  were  asked  whether  they  read  maga- 
zines regularly,  frequently,  occasionally,  or  not  at  all; 
whether  they  read  them  at  home,  at  school,  at  the  town  library, 
or  somewhere  else;  and  whether  they  read  their  favorite  peri- 
odical regularly,  frequently,  or  occasionally.  Furthermore, 
to  ascertain  what  magazines,  not  necessarily  the  favorites, 
were  read  regularly,  occasionally  or  never,  each  pupil  was 
asked  to  state  whether  he  read  regularly,  occasionally,  or 
never  the  periodicals  given  in  the  check  list  in  question  15 
of  the  questionnaire.  These  one  hundred  and  six  titles  were 
compiled  in  alphabetical  order  from  titles  submitted  in  four 
English  classes  earlier  in  the  school  year  and  from  titles  of 
the  magazines  subscribed  to  at  the  local  town  library.  They 
were  also  checked  at  the  central  news-distributing  agency  and 
found  to  be  available  for  purchase.  To  avoid  the  possibility 
of  this  check  list  being  too  restricted,  provision  was  made 
for  pupils  to  add  titles  to  it. 

This  questionnaire  also  sought  to  find  out  the  favorite 
magazines,  the  enjoyable  features  of  these  publications,  the 
types  of  magazines  preferred,  the  periodicals  valued  more  than 


^See  Appendix  A. 


the  favorites,  the  reasons  for  these  valuations,  and  the  pre- 
ferred source  of  reading.  Each  pupil  was  asked  to  name  his 
favorite  magazine,  to  state  his  reasons  for  enjoying  this 
periodical,  to  differentiate  between  the  most  valuable  and  the 
favorite  magazine,  to  give  the  title  of  the  magazine  consid- 
ered more  valuable  than  the  favorite,  and  to  note  the  reasons 
for  such  considerations. 

Two  questions  were  used  to  establish  the  preferred 
source  of  reading,  books  or  magazines.  In  the  case  where  a 
pupil  chose  magazines  over  books,  he  was  then  asked  to  explain 
his  reasons  for  such  a preference. 

To  obtain  information  about  each  pupil’s  magazine-read- 
ing habits  in  relation  to  his  hobby,  ■dudIIs  were  asked  to  tell 
whether  they  had  hobbies,  and,  if  so,  to  name  a magazine  offer 
ing  them  reading  material  concerning  this  hobby;  whether  they 
read  this  magazine;  whether  their  reading  of  this  periodical 
was  regular,  frequent,  or  occasional;  and  whether  they  read 
this  publication  at  home,  in  school,  at  the  town  library,  or 
at  some  other  place. 

For  a classification  of  the  varied  magazines  that  pu- 
pils named  or  checked,  it  was  decided  to  group  these  titles 
under  nineteen  different  categories  according  to  the  Mayfair 


This  classification  is 


Agency3  classification  of  periodicals, 
shown  below  with  names  of  some  of  the  typical  magazines  men- 
tioned under  each  heading: 

1.  Action  and  Adventure:  Exciting  Western,  Special 

Detective . 

2.  Agriculture:  Country  Gentleman,  Farm  Journal. 

3.  Aviation:  Air  Trails,  Flying . 

4.  Business:  Fortune . 

5.  Confessions:  True  Confessions,  Love  Story. 

6.  Current  Comment  and  Affairs:  Newsweek,  Survey 

Graphic . 

7.  Drama  and  Motion  Picture:  Theatre  Arts  Monthly, 

Photoplay . 

8.  Fashion  and  Feminine  Interest:  Haroer  * s Bazaar , 

Seventeen,  Glamour,  Good  Housekeeping. 

9.  Fiction:  Collier  ' s , Cosmopolitan,  Saturday 

Evening  Post. 

10.  Geography  and  Travel:  Holiday,  National  Geographic. 

11.  Home  and  Gardens:  Better  Home  and  Gardens. 

12.  Literary  and  General:  American,  Atlantic  Monthly, 

Reader's  Digest,  New  Yorker. 

13.  Literary  Review:  Omnibook,  Saturday  Review  of 

Literature . 

14.  Music:  Etude. 


^The  Classroom  Reading  Guide,  a pamphlet  published  by 
the  Mayfair  Agency  (Englewood,  New  Jersey:  Harper  and  Broth- 
ers , 1949 ) • 
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15. 

Pictorial:  Life,  Look 

, Click. 

16. 

Radio  and  Television: 
Television. 

Radio  Digest,  Radio  and 

17. 

Science  and  Mechanics: 

Popular 

Mechanics,  Popular 

Science  Monthly. 

18. 

Sports  and  Outdoors: 

Field  and 

Stream,  Sport. 

19. 

Teen-age:  American  Girl,  Boys’ 

Life,  Varsity. 

THE  KINDS  OP  DATA  AVAILABLE 


The  findings  of  the  survey  made  in  grades  seven  through 
twelve  were  assembled  as  follows: 

1.  The  number  and  percentage  of  boys  and  of  girls 
who  read  magazines  regularly,  frequently,  occa- 
sionally, or  not  at  all. 

2.  The  number  and  percentage  of  boys  and  of  girls 
who  read  magazines  at  home,  at  school,  at  the 
town  library,  or  somewhere  else. 

3.  The  number  and  percentage  of  boys  and  of  girls 
who  read  their  favorite  magazine  regularly, 
frequently,  or  occasionally. 

4.  The  ten  magazines  on  the  check  list  read  regularly 
by  boys;  the  ten  magazines  on  the  check  list  read 
regularly  by  girls. 

5.  The  ten  magazines  on  the  check  list  read  occasion- 
ally by  boys;  the  ten  magazines  on  the  check  list 
read  occasionally  by  girls. 

6.  The  ten  magazines  on  the  check  list  read  least  of 
all  or  never  by  boys;  the  ten  magazines  on  the 
check  list  read  least  of  all  or  never  by  girls. 

7.  The  mean  number  of  magazines  read  by  boys  and  by 
girls . 


8.  The  number  and  percentage  of  boys  and  of  girls 
who  prefer  magazines  to  books. 

9.  The  reasons  given  by  boys  and  by  girls  for  pre- 
ferring magazines  to  books. 

10.  The  favorite  magazines  with  boys;  the  favorite 
magazines  with  girls  . 

11.  The  ten  magazines  most  popular  with  boys;  the 
ten  magazines  most  popular  with  girls. 

12.  Reasons  given  by  boys  for  enjoying  these  period- 
icals; reasons  given  by  girls  for  enjoying  theirs. 

13.  Number  and  percentage  of  boys  and  of  girls  who 
consider  their  favorite  magazine  the  most  valuable. 

14.  The  magazines  named  by  boys  and  by  girls  as  more 
valuable . 

15.  The  reasons  given  by  boys  and  by  girls  for  valuing 
these  magazines  more. 

16.  The  number  and  percentage  of  boys  and  of  girls 
who  have  a hobby. 

17.  The  number  and  percentage  of  boys  and  of  girls 
who  named  a specialized  magazine  concerned  with 
their  hobby. 

18.  The  names  of  these  hobby  magazines. 

19.  The  number  and  percentage  of  boys  and  of  girls 
who  read  this  magazine. 

20.  The  number  and  percentage  of  boys  and  of  girls 
who  read  these  periodicals  regularly,  frequently, 
or  occasionally. 

21.  The  number  and  percentage  of  boys  and  of  girls 
who  read  a magazine  concerning  their  hobby  at 
home,  in  school,  at  the  town  library,  or  elsewhere. 


The  data  supplied  by  the  survey  will  be  used  to  dis- 
cover whether  sex  and  grade  differences  are  revealed  in  the 
magazine-reading  habits  of  secondary-school  pupils,  in  the 


specific  magazines  and  types  of  magazines  preferred,  and  in 
the  magazine  interests  pertaining  to  hobbies. 


CHAPTER  IV 


ANALYSIS  OP  THE  DATA 

This  cnapter  is  concerned  with  an  analysis  of  the  data 
compiled  from  tne  questionnaires  filled  out  by  862  secondary- 
school  pupils  as  a basis  of  determining  their  magazine-reading 
habits,  their  magazine  preferences,  and  their  interest  in 
specialized  magazines  concerned  with  their  hobbies. 

The  distribution  of  the  school  population  according  to 
grade  and  sex  is  given  in  Table  I. 

TABLE  I 

DISTRIBUTION  OP  PUPILS  REPLYING  TO  QUESTIONNAIRE 


Grade 

Boys 

Girls 

Seven 

66 

48 

Eight 

69 

65 

Nine 

62 

77 

Ten 

77 

67 

Eleven 

82 

92 

Twelve 

81 

76 

Total 

427 

425 

There  is  a fairly  even  distribution  of  the  sexes  in  the 


school  population  responding  to  the  questionnaire. 


FINDINGS  ON  MAGAZINE-READING  HABITS 


Frequency  of  reading.  To  determine  how  often  each  pu- 
pil read  magazines,  each  one  noted  whether  he  read  periodicals 
regularly,  frequently,  occasionally,  or  never. 

TABLE  II 

NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
WHO  READ  MAGAZINES  REGULARLY 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

20 

25 

30 

53 

Eight 

27 

37 

39 

57 

Nine 

32 

41 

52 

53 

Ten 

18 

27 

24 

41 

Eleven 

21 

28 

26 

30 

Twelve 

25 

24 

31 

32 

Girls  in  all  grades  read  magazines  more  regularly  than 
boys,  especially  in  grades  seven,  eight,  and  ten.  Although 
there  appears  to  be  little  difference  between  the  boys  and 
girls  in  grade  nine  and  between  the  boys  and  girls  in  grade 
twelve,  those  in  grade  nine  read  with  much  more  regularity 
than  seniors.  Furthermore,  Table  II  indicates  that  more  boys 
and  girls  in  the  junior-high  school  read  oeriodicals  regularly 
than  those  in  the  senior-high  school. 
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Since  most  of  the  previous  investigators  educed  that 
as  boys  and  girls  mature  they  tend  to  read  magazines  either 
more  regularly  than  or  at  least  as  regularly  as  those  younger 
than  they,  it  is  interesting  to  note  that,  in  this  study,  all 
girls  in  the  junior-high  school  and  boys  in  the  ninth  grade 
read  periodicals  more  regularly  than  the  others  surveyed.  Why 
this  is  so  is  difficult  to  determine  unless  these  pupils  had 
more  time  to  read  or  simply  liked  magazines.  Since  Table  XX 
shows  it  is  these  same  pupils  who  indicated  a decided  prefer- 
ence for  magazines  over  books,  one  might  infer,  then,  that 
this  age  group  is  extremely  interested  in  magazines  as  a 
source  of  reading  and  that  most  of  their  reading  is  in  period- 
icals. 

TABLE  III 


NUMBER  AND  PERCENTAGE  OF 
'WHO  READ  MAGAZINES 

BOYS  AND  GIRLS 
FREQUENTLY 

Number 

Number 

Percent 

Percent 

Grade 

of 

of 

of 

of 

Boys 

Girls 

Boys 

Girls 

Seven 

23 

11 

35 

23 

Eight 

22 

18 

32 

28 

Nine 

24 

23 

39 

30 

Ten 

25 

23 

32 

34 

Eleven 

34 

34 

41 

37 

Twelve 

26 

23 

32 

30 

Table  III  designates  that,  on  the  whole,  boys  read  mag- 
azines about  as  frequently  as  girls,  with  the  exclusion  of 
boys  in  grades  seven  and  nine  and  all  pupils  in  grade  eleven* 
Evidence  in  Tables  II,  III,  and  IV  shows  that  seventh- 
grade  boys  read  magazines  about  as  frequently  and  occasionally 
as  regularly.  In  contrast,  52  per  cent  of  the  ninth-grade 
boys  read  periodicals  regularly  and  39  per  cent,  frequently; 
but  only  nine  per  cent  occasionally.  Juniors,  though,  read 
them  frequently  rather  than  regularly  or  occasionally. 

TABLE  IV 

NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
WHO  READ  MAGAZINES  OCCASIONALLY 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

23 

12 

35 

25 

Eight 

20 

10 

29 

15 

Nine 

6 

13 

9 

17 

Ten 

34 

16 

44 

24 

Eleven 

26 

30 

32 

33 

Twelve 

28 

29 

35 

38 

Only  9 per  cent  of  the  boys  and  17  per  cent  of  the 


girls  in  grade  nine  read  magazines  occasionally,  whereas  over 
50  per  cent  of  the  same  pupils  read  periodicals  regularly; 

44  per  cent  of  the  tenth-grade  boys  read  magazines  occasion- 


ally;  but  only  24  per  cent,  regularly.  More  seniors  read 
periodicals  occasionally  than  regularly  or  frequently. 

TABLE  V 

NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
WHO  NEVER  READ  PERIODICALS 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

0 

0 

mm 

Eight 

0 

0 

— 

-- 

Nine 

0 

0 

— 

Ten 

0 

1 

— 

1 

Eleven 

1 

0 

1 

— 

Twelve 

2 

0 

2 

— — 

Three  boys  and  one  girl  in  the  senior-high  school  never 
read  periodicals,  but  100  per  cent  of  all  pupils  in  the  junior- 
high  school  read  magazines  sometime  or  other.  Ninety-nine  per 
cent  of  the  senior-high  school  pupils  read  periodicals  some- 
time. The  four  who  never  read  periodicals  constitute  less 
than  1 per  cent  of  the  school  population. 

In  fine,  sex  and  grade  differences  are  apparent  in 
Tables  II,  III,  IV,  and  V.  More  girls  read  magazines  regularly 
than  frequently  or  occasionally,  and  more  regularly  than  boys. 
Girls  in  the  upper  grades,  however,  read  periodicals  with 
less  regularity  than  other  girls.  On  the  whole,  boys,  except 
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those  in  grade  nine,  did  not  differentiate  sharply  between 
reading  periodicals  regularly,  frequently,  or  occasionally. 

All  pupils  at  the  junior-high  level  read  magazines;  a very 
small  percentage  of  senior-high  school  pupils  never  read  them. 
An  overall  view  of  these  tables  reveals  that  more  pupils  read 
periodicals  frequently  than  regularly,  or  39  per  cent  in  re- 
lation to  31  per  cent. 

Thus,  since  31  per  cent  of  these  young  peoDle  read 
magazines  regularly;  39  per  cent,  frequently;  and  99  per  cent, 
occasionally,  it  would  seem  that  magazines  provided  a sub- 
stantial part  of  their  leisure-time  reading  material. 

Places  where  magazines  are  read  by  pupils.  Since  near- 
ly all  boys  and  girls  read  periodicals  sometime  or  other,  they 
were  asked  to  state  where  they  read  such  publications.  Tables 
VI,  VII,  VIII,  IX  contain  the  information  pertinent  to  this 
question. 


TABLE  VI 


NUMBER  AND  PERCENTAGE  OP  BOYS  AND  GIRLS 
WHO  READ  MAGAZINES  AT  HOME 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

53 

36 

80 

75 

Eight 

61 

59 

88 

90 

Nine 

54 

69 

87 

89 

Ten 

61 

58 

79 

86 

Eleven 

60 

84 

73 

90 

Twelve 

62 

69 

78 

90 

Generally  speaking,  more  girls  than  boys  read  maga 


zines  at  home,  for  88  per  cent  of  the  girls  and  80  per  cent 
of  the  boys  read  periodicals  at  home.  One  exception  is  no- 
ticeable - among  seventh-grade  girls  - 75  per  cent  of  whom 
read  periodicals  at  home,  showing  that  they,  more  so  than 
other  girls,  found  various  other  places  in  which  to  do  this 
kind  of  reading. 


TABLE  VII 


NUMBER  AND  PERCENTAGE  OP  BOYS  AND  GIRLS 
WHO  READ  MAGAZINES  AT  SCHOOL 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

6 

2 

9 

4 

Eight 

3 

1 

4 

1 

Nine 

4 

4 

6 

5 

Ten 

2 

2 

2 

3 

Eleven 

5 

0 

6 

- 

Twelve 

5 

2 

6 

2 

The  astonishingly  small  percentage  of  oupils  who  read 


magazines  at  school  would  constitute  a challenge  to  the 
school  to  assume  more  responsibility  for  making  worth-while 
magazine-reading  material  accessible  to  both  boys  and  girls. 
Table  VII  strongly  suggests  the  need  for  more  instruction  and 
guidance  and  for  the  recognition  on  the  part  of  the  school  of 
the  importance  of  magazine  reading  as  a worthwhile  leisure- 
time pursuit. 


TABLE  VIII 


NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
WHO  READ  MAGAZINES  AT  THE  TOWN  LIBRARY 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

3 

3 

4 

6 

Eight 

2 

3 

2 

4 

Nine 

1 

6 

1 

7 

Ten 

5 

3 

6 

4 

Eleven 

13 

2 

13 

2 

Twelve 

10 

9 

12 

11 

On  the  whole,  5 per  cent  more  of  the  pupils  read  mag- 
azines at  the  town  library  than  at  school.  Table  VIII  points 
out  that  seniors,  boys  and  girls,  and  junior  boys  did  more 
magazine-reading  at  the  library  than  others.  Since  the  period 
icals  subscribed  to  at  the  local  library  are  of  the  so-called 
'’better1'  type,  most  pupils  did  not  take  advantage  of  this 
periodical  matter  available  to  them  at  the  library. 


TABLE  IX 


NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
WHO  READ  MAGAZINES  ELSEWHERE 


Number 

Number 

Percent 

Percent 

Grade 

of 

of 

of 

of 

Boys 

Girls 

Boys 

Girls 

Seven 

4 

7 

6 

15 

Eight 

2 

2 

2 

3 

Nine 

6 

9 

9 

11 

Ten 

7 

0 

5 

-- 

Eleven 

11 

13 

13 

14 

Twelve 

9 

0 

11 

Although  no  sophomore  or  senior  girl  read  magazines 


outside  of  the  home,  the  school,  and  the  library,  more  seventh 
grade  girls,  those  previously  noted  as  having  read  less  at 
home  than  other  pupils,  did.  Examination  of  the  questionnaire 
reveals  tnat  a considerable  amount  of  reading  in  periodicals 
done  elsewhere  was  of  a casual  nature;  that  is,  pupils  stated 
that  they  read  them  in  many  places  such  as  barber  shoos,  at 
friends’  homes,  in  doctors’  offices,  or  while  baby-sitting-- 
or  the  magazines  that  were  available  to  them. 

In  general,  a surprisingly  small  percentage  of  boys 
and  girls  read  magazines  at  school,  at  the  town  library,  or 
elsewhere.  It  may  be  assumed  that  the  home  Is  the  strongest 
environmental  influence  in  the  reading  of  periodicals  and  that 
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the  magazines  reported  as  read  were,  for  the  most  part,  those 
to  be  found  in  the  homes  of  these  boys  and  girls. 

Frequency  of  reading  the  favorite  magazine.  In  order 
to  study  the  frequency  with  which  pupils  read  their  favorite 
periodical,  they  were  asked  to  state  how  often  they  read  this 
magazine;  that  is,  regularly,  frequently,  or  occasionally. 
Tables  X,  XI,  and  XII  contain  these  data. 

TABLE  X 

THE  NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
WHO  READ  THEIR  FAVORITE  MAGAZINE  REGULARLY 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

28 

28 

42 

58 

Eight 

36 

47 

52 

72 

Nine 

45 

47 

72 

61 

Ten 

47 

49 

61 

73 

Eleven 

56 

41 

68 

45 

Twelve 

45 

33 

56 

43 

Throughout  the  grades,  boys  and  girls  did  not  read  their 


favorite  periodical  with  the  same  degree  of  regularity.  Table 


X reveals  that  less  than  50  per  cent  of  the  boys  in  grade 
seven  and  of  the  girls  in  grades  eleven  and  twelve  read  their 
favorite  regularly.  The  greatest  frequency  of  regular  reading 
of  this  periodical  occured  among  boys  in  grades  nine,  ten,  and 


V 


. 


Junior 


eleven;  afriong  girls,  in  grades  eight,  nine,  and  ten. 
and  senior  girls  read  their  favorite  oeriodical  less  constant- 
ly than  other  girls. 

TABLE  XI 

THE  NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
WHO  READ  THEIR  FAVORITE  MAGAZINE  FREQUENTLY 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

19 

12 

28 

25 

Eight 

21 

13 

30 

20 

Nine 

14 

20 

22 

25 

Ten 

16 

13 

20 

19 

Eleven 

11 

22 

13 

23 

Twelve 

22 

23 

27 

30 

Table  XI  discloses  that  boys  read  magazines  about  as 


frequently  as  girls 


TABLE  XII 


THE  NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
WHO  READ  THEIR  FAVORITE  MAGAZINE  OCCASIONALLY 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

13 

6 

19 

12 

Eight 

9 

4 

13 

6 

Nine 

3 

8 

4 

10 

Ten 

11 

3 

14 

4 

Eleven 

3 

8 

3 

8 

Twelve 

10 

17 

12 

22 

It  is  difficult  to  make  conclusions  about  this  ques- 
tion because  many  pupils  did  not  bother  to  answer  it. 

The  data  of  Tables  X,  XI,  and  XII  manifest  that  all 
pupils  read  their  favorite  magazine  more  regularly  than  fre- 
quently or  occasionally  and  that  the  percentage  (58)  of  both 
boys  and  girls  who  read  these  preferred  magazines  regularly 
is  considerably  higher  than  the  percentage  (31)  of  those  pu- 
pils who  read  magazines  in  general  regularly,  as  recorded  in 
Table  II. 

The  decrease  in  magazine-reading  among  the  older  girls 
may  be  understandable  because  of  the  increased  school  and 
social  activities  among  girls  at  the  upper  school  level. 

The  check  list.  The  check  list,  106  titles  of  well- 


* 

. 

. 
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known  magazines  and  of  titles  suggested  by  pupils  in  the 
writer’s  classes,  provided  data  concerning  the  regularity  or 
infrequency  with  which  these  magazines  were  read.  The  total 
number  of  magazines  was  considered  to  find  the  ten  magazines 
read  regularly  or  occasionally,  or  never  by  boys  and  by  girls. 
Tables  XIII,  XIV,  XV,  XVI,  XVII  and  XVIII  contain  this  in- 
formation. 


47 


TABLE  XIII 

THE  TEN  MAGAZINES  ON  THE  CHECK  LIST  READ  REGULARLY 


BY 

THE 

HIGHEST 

percentage 

OF  BOYS 

Number  of 

boy 

s by  grades 

Total 

Per 

Magazine 

VII 

VIII 

IX 

X 

XI 

XII 

Number 

cent 

Life 

26 

25 

38 

25 

36 

44 

194 

45 

Saturday  Evening 
Post 

24 

21 

29 

20 

28 

30 

152 

37 

Sport 

9 

15 

22 

19 

29 

37 

131 

32 

Look 

9 

18 

25 

16 

25 

25 

118 

28 

Reader’ 3 Digest 

9 

10 

21 

15 

20 

38 

113 

26 

Sports  Afield 

0 

11 

16 

13 

19 

23 

87 

20 

Sport  Life 

8 

13 

18 

0 

20 

22 

81 

18 

Baseball 

14 

10 

13 

0 

13 

19 

69 

16 

Sports  Illus- 
trated 

0 

0 

15 

0 

23 

18 

56 

13 

Sports  Photo 

0 

0 

14 

0 

20 

13 

52 

12 

The  original 

purpose 

was 

to  determine 

the 

ten  magazines 

that  these  pupils  read  regularly,  occasionally,  or  never  in 
each  grade;  but  the  results  prohibited  the  use  of  only  ten 


periodicals  throughout  the  grades  because  of  the  wide  diver- 
gence in  their  reading  choices.  For  the  purpose,  then,  of 
expediency  Tables  XIII  through  XVIII  show  the  ten  magazines 


read  by  the  highest  percentage  in  each  case.  This  arrange- 
ment resulted  in  some  blanks  in  grades  seven,  eight,  and  ten. 
Except  for  these  differences,  the  regularit?/-  with  which  each 
of  the  top  ten  magazines  was  read  was  rather  consistent 
tnroughout  the  grades.  Table  XIII  also  shows  that  of  these 
ten,  six  are  sports  periodicals:  indication  that  much  of  the 
regular  reading  in  magazines  was  of  this  type. 

Further  examination  of  the  results  of  the  tabulation 
reveals  that  among  the  ten  magazines  read  regularly  in  grades 
seven  and  eight,  but  not  in  the  other  grades,  were  National 
Geographic  and  Boys1  Life.  Sophomores  demonstrated  a more 
varied  selection,  for  among  their  first  ten  were  Popular 
Science  Monthly,  Hunting  and  Fishing,  and  Collier T s . Besides, 
both  seventh-grader3  and  sophomores  included  Popular  Mechanics 
not  found  in  the  other  grades,  as  among  the  first  ten  read  reg 
ularly . 

Although  these  ten  magazines  are  those  read  regularly 
by  the  majority  of  boys,  Lif e , the  most  pooular  magazine  with 
boys,  was  read  regularly  by  only  45  per  cent  of  the  boys. 


TABLE  XIV 

THE  TEN  MAGAZINES  ON  THE  CHECK  LIST  READ  REGULARLY 
BY  THE  HIGHEST  PERCENTAGE  OF  GIRLS 


Number 

of  girls 

by  grades 

Total 

Per 

Magazine 

VII 

VIII 

IX 

X 

XI 

XII 

Number 

cent 

Life 

16 

29 

35 

35 

39 

33 

187 

43 

Seventeen 

8 

25 

24 

35 

35 

41 

168 

39 

Senior  Prom 

15 

26 

30 

31 

25 

17 

144 

32 

Miss  America 

11 

20 

26 

28 

27 

16 

128 

30 

Saturday  Evening 
Post  7 

16 

29 

32 

30 

24 

128 

30 

Reader’s  Digest 

0 

27 

32 

27 

27 

24 

127 

29 

Modern  Screen 

11 

18 

0 

0 

11 

12 

62 

15 

Ladies  Home 
Journal 

7 

0 

20 

17 

13 

0 

57 

13 

American  Girl 

15 

20 

0 

0 

0 

13 

48 

11 

Look 

9 

14 

0 

0 

15 

0 

38 

9 

As  with 

the  boys,  L 

ife  is  the 

periodical 

read  regularly 

by  the  highest 

percentage 

of  girls 

showing 

that 

the  highest 

degree  of  reading  in 

magazines  is 

in 

a pictorial 

magazine 

• 

Therefore,  one 

may  assume 

that  boys 

and  girls  do 

a great 

deal 

of  casual  reading  in  periodicals.  Apparently  pupils  of  both 
sexes  read  Saturday  Evening  Post,  Reader’s  Digest,  and  Look 


with  about  the  same  degree  of  regularity  because  these  three 
periodicals  appear  on  both  lists.  Only  with  respect  to  the 
above  four  periodicals  did  boys  and  girls  read  regularly  the 
same  magazines.  The  remaining  six  on  the  girls’  list  include 
the  teen-age,  feminine-interest,  and  motion-picture  variety. 
The  "confessions"  type--Love , Modern  Romance,  and  Love  Story-- 
prominent  among  the  seventh-graders’  first  ten.  disaopear  in 
the  senior-high  school  list,  suggesting  that  as  girls  mature 
they  begin  to  refine  their  tastes  somewhat. 

Since  Life,  first  on  each  list,  was  read  regularly  by 
less  than  50  per  cent  of  the  pupils,  it  would  seem  that  pupils 
do  not  read  magazines,  even  their  favorite,  very  regularly. 


TABLE  XV 
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THE  TEN  MAGAZINES  ON  THE  CHECK  LIST  READ  OCCASIONALLY 
BY  THE  HIGHEST  PERCENTAGE  OF  BOYS 


Magazine 

Number  of 
VII  VIII 

boys 

IX 

by 

X 

grades 

XI 

XII 

Total 

Number 

Per 

cent 

Collier ' s 

21 

31 

40 

44 

50 

50 

236 

54 

Popular  Mechanics 28 

34 

31 

38 

42 

36 

209 

48 

Life 

27 

30 

42 

36 

40 

30 

203 

46 

Saturday  Evening 
Post 

21 

32 

29 

44 

44 

27 

197 

45 

Coronet 

24 

0 

31 

41 

51 

37 

184 

42 

Look 

21 

0 

29 

27 

43 

34 

164 

38 

National  Geo- 
graphic 

20 

31 

37 

36 

42 

35 

151 

35 

Esquire 

0 

29 

32 

0 

38 

27 

126 

29 

Baseball 

23 

33 

0 

0 

36 

24 

116 

27 

Time 

0 

0 

0 

36 

42 

34 

112 

26 

It  may  be  inferred  from  Table  XV  that  more  boys  read 
magazines  now  and  then  than  those  who  read  them  regularly.  In 
comparing  Table  XV  with  Table  XIII,  it  is  interesting  to  note 
that  four  magazines  appear  on  both  lists,  namely  Life,  Saturday 


Evening  Post,  Look,  and  Baseball  but  that  more  boys  read  them 
occasionally  than  regularly.  The  illustrative  and  fictional 


UnKwsHy 

.School  of  Education 
Library  - 


material  in  Collier ’ s , Popular  Mechanics,  Coronet,  National 


Geographic,  and  Esquire  not  only  suggests  that  these  magazines 
have  an  emotional  as  well  as  an  eye  appeal,  but  also  that  the 
reading  done  in  such  periodicals  may  be  of  a cursory,  desultory 
nature.  On  the  other  hand,  it  is  encouraging  to  note  that  Time 
appears  at  all  on  the  list,  even  though  only  26  per  cent  of 
the  boys  included  it  among  the  periodicals  they  read  some- 
times . 

Other  magazines  to  appear  in  individual  class  lists  of 
periodicals  read  occasionally  by  the  highest  percentage  of 
boys  in  those  classes  were  Hunting  and  Fishing  in  grades  seven, 
nine,  and  ten;  Reader’s  Digest,  eight  and  ten;  Open  Road  for 
Boys,  seven  and  nine;  and  Sports  Illustrated  and  Boys’  Life, 


53 
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TABLE  XVI 

THE  TEN  MAGAZINES  ON  THE  CHECK  LIST  READ  OCCASIONALLY 
BY  THE  HIGHEST  PERCENTAGE  OF  GIRLS 


Number 

of  girls  by 

grades 

Total 

Per 

Magazine 

VII 

VIII 

IX 

X 

XI  XII 

Number 

cent 

Better  Homes 
and  Gardens 

20 

43 

54 

39 

62 

52 

260 

61 

Coronet 

17 

33 

43 

35 

61 

37 

256 

60 

Good  House- 
keeping 

0 

49 

57 

33 

63 

47 

249 

58 

Collier  * s 

0 

0 

54 

41 

56 

42 

193 

45 

Woman ' s Home 
Companion 

0 

31 

54 

0 

53 

45 

183 

43 

Miss  America 

21 

33 

44 

0 

49 

36 

183 

43 

McCalls 

0 

34 

46 

37 

50 

0 

167 

39 

Ladies  Home 
Journal 

0 

36 

46 

36 

0 

43 

161 

37 

Senior  Prom 

17 

0 

43 

0 

53 

39 

152 

35 

Saturday  Evening 
Post 

38 

0 

0 

0 

57 

42 

137 

32 

Since  so 

many 

more 

girls 

checked  that 

they 

read  certain 

magazines  occasionally  rather  than  regularly,  it  may  be  assumed 
that  there  is  much  sporadic  reading  in  these  periodicals,  even 
among  the  ones  at  the  top  of  the  list. 


Though  certain  publications  are  to  be  found  in  both 


Tables  XIV  and  XVI,  namely.  Senior  Prom,  Miss  America,  Satur- 
day Evening  Post,  and  Ladies  Home  Journal,  more  girls  stated 
that  they  read  them  occasionally  rather  than  regularly.  Thus 
it  would  seem  that  many  girls  read  magazines  only  now  and  then, 
probably  the  ones  they  found  at  home.  Several  periodicals 
that  appear  in  Table  XVI  are  presumably  those  that  would  be 
bought  and  read  by  their  parents.  However,  two  magazines  with 
teen-age  appeal  are  in  the  list,  namely,  Miss  America  and 
Senior  Prom.  Yet  examination  of  Tables  XIV  and  XVI  discloses 
that  a larger  number  of  girls  read  these  occasionally  rather 
than  regularly. 

Further  study  of  the  check  list  reveals  that  some  mag- 
azines appeared  in  the  top  ten  in  some  grades  but  not  in  other 
grades.  Among  the  first  ten  periodicals  on  the  seventh-grade 
list,  but  not  in  Table  XVI,  are  Seventeen,  Holiday,  National 
Geographic , Life,  and  Reader’s  Digest;  on  the  eighth-grade. 
Reader’s  Digest,  Seventeen,  and  Lif e ; on  the  ninth-grade. 

Look;  on  the  tenth-grade.  Glamour,  Modern  Screen,  Look,  and 
Cosmopolitan;  on  the  eleventh-grade.  Modern  Screen;  and  on  the 


twelfth-grade.  Reader’s  Digest 


TABLE  XVII 


THE  TEN  MAGAZINES  ON  THE  CHECK  LIST  NEVER  READ  OR  READ 
LEAST  OP  ALL  BY  THE  HIGHEST  PERCENTAGE  OP  BOYS 


Number  of 

boys 

by 

grades 

Total 

Per 

Magazine 

VII 

VIII 

IX 

X 

XI 

XII 

Number 

cent 

Survey  Graphic 

66 

65 

60 

76 

80 

78 

425 

98 

New  Republic 

63 

68 

61 

72 

81 

79 

424 

97. r 

Theatre  Arts 
Monthly 

65 

63 

59 

76 

80 

78 

421 

97 

Nation 

62 

66 

61 

74 

78 

75 

416 

95.$ 

Mademoiselle 

63 

65 

61 

73 

75 

79 

416 

95.$ 

Saturday  Review 
of  Literature 

63 

66 

60 

72 

79 

76 

416 

95.$ 

Charm 

65 

66 

61 

74 

75 

74 

415 

95.i 

Harper’s  Bazaar 

63 

65 

61 

72 

76 

74 

411 

94.’ 

Parents 

63 

61 

57 

74 

77 

79 

411 

94.’ 

Blue  Book 

63 

58 

70 

73 

67 

79 

410 

94. J 

When  the  replies  to  the  question  pertaining  to  the 
periodicals  never  read  were  counted,  it  was  discovered  that 
there  were  very  few  magazines  to  list.  Therefore,  it  was  de- 
cided to  group  together  the  ten  magazines  which  the  greatest 
number  of  boys  never  read  or  read  least  of  all. 

It  is  not  surprising  that  the  majority  of  boys  did  not 


read  such  feminine-interest  publications  as  Mademoiselle , 


Charm,  and  Harper’s  Bazaar  or  such  highly  specialized  ones  as 
Theatre  Arts  Monthly  or  Parents , but  it  is  surprising  that  so 
few  read  Blue  Book,  a magazine  designed  for  men.  The  presence 
of  Survey  Graphic,  New  Republic,  and  Nation — periodicals  of 
current  comment  and  aff airs--would  lead  one  to  believe  that 
scarcely  any  boys  read  magazines  of  information  about  and  com- 
ment on  national  and  international  affairs. 


I 
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TABLE  XVIII 

THE  TEN  MAGAZINES  ON  THE  CHECK  LIST  NEVER  READ  OR  READ 
LEAST  OP  ALL  BY  THE  HIGHEST  PERCENTAGE  OP  GIRLS 


Magazine 

Number  of 
VII  VIII 

girls  by  grades 
"IX  X XT  XTT 

Total 

Number 

Per 

cent 

New  Republic 

45 

65 

76 

66 

91 

75 

418 

98.5 

Eye 

45 

63 

75 

65 

90 

76 

414 

97.4 

Night  and  Day 

46 

63 

77 

65 

88 

75 

414 

97.4 

Railroad  Mag- 

azine 

45 

61 

74 

62 

92 

74 

410 

96.9 

Survey  Graphic 

47 

• 65 

75 

66 

91 

66 

409 

96.4 

Nation 

46 

65 

72 

64 

88 

71 

406 

95.7 

Omnibook 

45 

63 

75 

63 

90 

70 

405 

95.5 

Blue  Book 

46 

63 

70 

63 

89 

71 

402 

94.8 

Pathfinder 

45 

57 

75 

63 

87 

74 

402 

94.8 

Science  Digest 

45 

63 

73 

57 

90 

73 

401 

94.5 

The  plan 

that 

was  used  to 

discover  the  ten  magazines 

that  boys  read  least 

of  all 

was  also  employed  to 

locate  the 

same  information  with  respect  to 

girls . 

Both  boys  and 

girls  seemed  to  have  a 

mutual  lack  of  in- 

terest  in  four  periodicals. 

namely.  Survey 

Graphic,  New  Repub- 

lie.  Nation,  and  Blue  Book. 

Girls,  too,  showed  a noticeable 

indifference  to 

the  magazine 

of  information 

and  comment  on 

current  affairs. 
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The  remaining  six  periodicals  in  Table  XVIII  are  so 
diverse  that  they  point  to  the  girls'  apparent  lack  of  know- 
ledge of  the  reading  matter  in  these  publications.  It  is 
gratifying  to  note  that  girls  do  not  read  the  ''sex-appeal” 
magazines,  Eye  and  Night  and  Day;  yet,  they  might  be  lead  to 
appreciate  the  condensations  in  Omnibook,  Pathfinder,  and 
Science  Digest. 

To  carry  the  investigation  further,  pupils  were  al- 
lowed to  add  titles  to  those  in  the  check  list.  It  was  found 
that  ninety-nine  boys  and  fifty-four  girls  mentioned  titles 
other  than  those  in  the  check  list.  Boys  appended  a total 
of  forty-eight  magazines;  girls,  twenty-four,  nine  of  which 
were  also  named  by  the  boys.  These  forty-eight  tend  to  re- 
flect the  magazines  to  be  found  in  the  homes  such  as  The 
American  Pressman  and  iviaryknoll . Several  others  also  in- 
dicate interests  in  sports  and  hobbies;  for  example,  Sport 
Pix,  Hot  Rod,  Popular  Photography,  and  Camera.  Although 
Police  Gazette  made  its  appearance,  only  two  boys  read  it 
regularly  and  four  occasionally.  Seniors  added  nineteen  or 


about  40  per  cent  of  the  extra  titles. 

Girls  too  apparently  listed  the  magazines  they  found 


, 

. 

. 
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available,  for  they  named  a few  religious  like  Christian  Her- 
aid  and  Catholic  Digest  and  several  home  magazines  like  Amer- 
ican Home  and  House  Beautiful.  In  addition,  some  of  the  "con- 
fession" and  motion-picture  types  were  mentioned:  Intimate 
Romances,  Sweethearts , and  Movie  Land* 

The  addition  of  these  extra  titles  to  the  check  list 
would  suggest  that  pupils  were  both  interested  in  the  survey 
and  also  willing  to  cooperate. 

The  mean  number  of  magazines  read.  The  check  list 
served  also  to  establish  the  mean  number  of  magazines  read  by 
boys  and  by  girls  in  each  grade. 

TABLE  XIX 

THE  MEAN  NUMBER  OF  MAGAZINES  READ  BY  BOTH  BOYS  AND  GIRLS 


Grade 

Boy 

s 

Girls 

Regularly 

Occasionally 

Regularly 

Occasionally 

Seven 

8.9 

19.3 

4.3 

27.2 

Eight 

6.4 

20.6 

7.9 

22.2 

Nine 

8.4 

23.0 

8.4 

28.4 

Ten 

5.9 

23.8 

9.5 

26.2 

Eleven 

7.0 

24.6 

5.4 

26.8 

Twelve 

7.6 

17.8 

6.0 

23.6 

On  this  same  check  list,  each  pupil  designated  the  mag- 
azines which  he  read  regularly  or  occasionally.  The  results 
of  the  analysis  of  this  phase  of  the  study  show  that  boys  read 
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an  average  of  twelve  to  fifteen  magazines;  girls,  fourteen  to 
eighteen.  This  average  remains  fairly  constant  from  grade  to 
grade.  Of  the  magazines  read,  about  seven  were  read  regularly 
by  boys;  about  six,  by  girls.  Many  more  periodicals  were  read 
just  occasionally;  that  is,  about  twenty-one  by  boys  and  about 
twenty-five  by  girls.  Briefly  stated,  while  more  magazines 
were  read  regularly  by  boys,  a greater  number  were  read  occa- 
sionally by  girls. 

An  even  more  detailed  study  of  Table  XIX  reveals  that 
girls  in  the  seventh-grade  read  regularly  the  smallest  number 
of  magazines,  or  about  four;  while  sophomore  girls  read  regu- 
larly the  greatest  number,  or  about  nine. 

Furthermore , ninth-graders,  boys  and  girls,  read  more 
magazines  than  other  pupils.  Tables  II  and  XX  reflect  the  ten- 
dency of  pupils  in  this  grade  to  read  and  to  like  magazines, 
for  more  ninth-graders  read  magazines  regularly  and  preferred 
magazines  to  books  than  other  pupils.  Thus,  it  is  not  sur- 
prising that  they  were  the  ones  to  read  more  magazines. 

Since  so  many  more  periodicals  were  read  occasionally 
than  regularly,  it  would  seem  that  a great  deal  of  the  reading 
in  magazines  is  of  a superficial  nature. 


« 


FINDINGS  ON  MAGAZINE  PREFERENCES 


Source  of  reading  preferred  by  pupils.  An  understand- 
ing of  the  popularity  of  magazines  over  books,  or  vice  versa, 
offers  many  possibilities  for  classroom  guidance.  For  this 
reason  tne  questions,  ''Do  you  read  magazines  in  preference  to 
books?”  and,  "If  the  answer  is  yes,  please  state  your  reasons” 
were  included  in  the  questionnaire.  Tables  XX,  XXI,  and  XXII 
provide  the  data  compiled  from  the  answers  given  to  these  two 
questions . 

TABLE  XX 

NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
WHO  PREFER  MAGAZINES  TO  BOOKS 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

34 

28 

51 

56 

Eight 

47 

35 

68 

53 

Nine 

45 

55 

72 

71 

Ten 

41 

29 

53 

43 

Eleven 

50 

51 

61 

55 

Tv/elve 

53 

39 

65 

51 

Answers  to  the  first  question  reveal  that  boys  showed 
a more  decided  preference  for  periodicals  than  girls.  Only  in 
grade  seven  did  girls’  preference  exceed  boys’  and  then  by  5 
per  cent  only.  The  most  pronounced  preference  for  magazines 


appears  at  the  ninth-grade  level  where  72  per  cent  of  the  boys 
and  71  per  cent  of  the  girls  indicated  that  they  liked  maga- 
zines better  than  books.  In  grades  seven  and  ten,  the  per- 
centages of  boys’  preferences,  51  and  53  respectively,  seem  to 
show  little  difference  between  their  selection  of  books  and 
magazines  as  a source  of  reading  matter.  However,  boys  in 
grades  eight,  eleven,  and  twelve,  as  well  as  those  in  nine, 
tend  to  prefer  magazines  more  definitely,  the  percentages  at 
these  levels  being  68,  61,  65,  and  72,  in  respective  order. 

On  the  other  hand,  all  girls  except  those  in  grades 
nine  and  ten,  showed  a greater  consistency  in  their  reaction 
to  the  question,  for  they  indicated  that  they  liked  magazines 
only  slightly  more  than  books.  In  contrast  to  the  girls  in 
grade  nine,  who  strongly  favored  magazines,  girls  in  grade  ten 
preferred  books. 

Reasons  for  preferring  magazines  to  books.  The  informa- 
tion in  Tables  XXI  and  XXII  gives  the  reasons  why  boys  and 
girls  prefer  magazines  to  books. 


TABLE  XXI 


BOYS’  REASONS  FOR  PREFERRING  MAGAZINES  TO  BOOKS 


Number  of  boys  by  grades  Total 


Reasons 

VII 

VIII 

IX 

X 

XI 

XII 

Number 

Brevity  of  articles 
and  stories 

4 

8 

12 

7 

10 

26 

67 

Pictures  colorful 
and  meaningful 

2 

10 

25 

10 

9 

7 

63 

Interesting  stories 

6 

16 

10 

10 

7 

7 

56 

Variety  of  articles 
and  stories 

7 

9 

6 

4 

6 

20 

52 

Articles  timely  'and 
modern 

3 

0 

8 

3 

0 

7 

21 

Stories  easier  to 
read 

0 

3 

3 

2 

5 

5 

18 

Personal  enjojrment 

0 

0 

0 

2 

7 

9 

18 

Pressure  of  time 

0 

0 

3 

1 

5 

5 

14 

Do  not  care  for  books 

0 

0 

0 

1 

3 

3 

7 

Magazines  available 

0 

0 

2 

1 

4 

0 

7 

Pertinent  to  age 
interests 

0 

1 

2 

1 

1 

1 

6 

Format  easier  to 
handle 

0 

1 

3 

1 

0 

0 

5 

Educational 

0 

0 

1 

0 

2 

1 

4 

Cheaper  than  books 

0 

0 

0 

0 

2 

0 

2 

‘ 
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TABLE  XXI  (Continued) 

BOYS’  REASONS  FOR  PREFERRING  MAGAZINES  TO  BOOKS 


Reasons 

Number  of 

boys 

by  grades 

Total 

Number 

VII 

VIII 

IX 

X 

XI 

XII 

Can't  keep  still 

0 

0 

0 

0 

2 

0 

2 

Jokes  and  cartoons 

0 

2 

0 

0 

0 

0 

2 

Advertisements 

interesting 

0 

0 

0 

0 

0 

2 

2 

Of  the  seventeen  different  kinds  of  responses  given  by 


boys  for  preferring  magazines  to  books,  the  first  five  empha- 
size that  boys  like  the  brevity  of  periodical  material,  the 
colorful  pictures  and  illustrations,  the  interesting  stories, 
the  variety,  and  the  timeliness  of  the  subject  matter  in  mag- 
azines. It  is  interesting  to  note  that  in  grade  nine,  where 
boys  expressed  such  a striking  preference  for  periodicals, 
pictures  had  the  greatest  appeal  for  them.  In  grade  twelve, 
where  65  per  cent  preferred  magazines  to  books,  boys  disclosed 
that  the  brevity  and  the  variety  of  the  articles  and  the  sto- 
ries to  be  found  in  magazines  held  the  greatest  attraction  for 
them . 

Boys  in  the  seventh  and  eighth  grades  did  not  give  more 
than  five  or  six  reasons,  whereas  in  the  upper  grades  they 


i 


• 

. 

. 


i 


X ' 


65 


mentioned  several  other  influences  such  as  the  simplicity  of 
periodical  reading  matter,  the  personal  enjoyment,  the  avail- 
ability, the  easy-to-handle  format,  and  the  cheaper  price  of 
magazines.  Besides,  a few  juniors  and  seniors  stated  that 
they  did  not  care  to  read  books  and  that  they  were  too  pressed 
for  time  to  read  books. 


- .. 
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TABLE  XXII 


GIRLS 1 REASONS  FOR  PREFERRING  MAGAZINES  TO  BOOKS 


Number  of 

girls 

by  grade 

s 

Total 

Reasons 

VII 

VIII 

IX 

X 

XI 

XII 

Number 

Brevity  of  articles 
and  stories 

8 

6 

30 

5 

17 

19 

85 

Interesting  stories 

8 

17 

13 

10 

5 

4 

57 

Variety  of  subject 
matter 

8 

6 

8 

6 

11 

8 

47 

Pictures  colorful 
and  meaningful 

8 

9 

21 

0 

5 

3 

46 

Pressure  of  time 

0 

0 

2 

0 

20 

15 

37 

Stories  lighter  and 
easier  to  read 

8 

8 

8 

5 

1 

2 

32 

Personal  enjoyment 

0 

0 

1 

1 

10 

4 

16 

Pertinent  to  age 
interests 

8 

0 

3 

0 

0 

2 

13 

Do  not  care  to  read 

0 

0 

1 

1 

2 

1 

5 

Timely  and  current 

2 

0 

0 

3 

0 

1 

4 

Format  easy  to 
handle 

0 

1 

1 

1 

0 

0 

3 

Availability 

0 

0 

2 

0 

1 

0 

3 

Educational 

0 

0 

1 

0 

0 

0 

1 

Jokes  and  cartoons 

0 

0 

1 

0 

0 

0 

1 

- 


Girls,  in  the  fifteen  different  reasons  that  they  gave 
for  preferring  magazines  to  books,  stressed  their  enjoyment  of 
the  brevity  of  magazine  articles  and  stories,  of  the  interest- 
ing stories  published  in  periodicals,  of  the  variety  of  subject 
matter,  of  the  colorful  and  meaningful  pictures,  and  their  lack 
of  time  for  reading  books.  This  last  reason  was  especially 
true  of  juniors  and  seniors.  Table  II  also  manifests  the  same 
pressure  for  time,  because  these  were  the  same  girls  who  read 
magazines  less  regularly  than  girls  in  the  other  grades. 

Seventy-one  per  cent  of  the  girls  in  grade  nine  pre- 
ferred magazines  to  books,  apparently  because  of  the  brevity 
of  the  articles  and  stories,  the  picture-appeal,  and  the  con- 
tent of  the  short  stories  which  they  called  "interesting”. 

With  the  exception  of  two  reasons,  "the  advertisements 
are  appealing"  and  "I  can’t  keep  still",  boys  and  girls  gave 
about  the  same  explanations  for  liking  magazines.  Both  prefer 
periodicals  because  the  articles  and  the  stories  are  shorter, 
suggesting  that  they  do  not  like  to  read  for  any  extended 
period  of  time.  Perhaps  the  two  boys  who  explained  "I  can’t 
keep  still"  expressed  the  feeling  of  many  other  boys  and  girls 
who  did  not  give  that  response.  Pictures  and  the  timeliness  of 
magazines  ranked  higher,  though,  with  boys  than  with  girls,  but 
in  other  respects  there  was  very  little  difference  between  the 
reasons  given  by  boys  and  those  given  by  girls. 
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TABLE  XXIII 


ALL  TEE  MAGAZINES  WHICH  BOYS  NAMED  AS  THEIR  FAVORITES 


Number  of 

boys 

by  grades 

Total 

Magazine 

VII 

VIII 

IX 

X 

XI 

XII 

Number 

Air  Trails 

1 

1 

0 

2 

0 

1 

5 

All  Sport 

0 

1 

1 

2 

3 

1 

8 

American 

0 

0 

0 

1 

0 

0 

1 

American  Legion 

0 

0 

Q 

0 

0 

1 

1 

Argosy 

0 

0 

0 

1 

1 

1 

3 

Baseball 

2 

2 

1 

1 

1 

2 

9 

Better  Homes  and 
Gardens 

0 

0 

1 

0 

0 

0 

1 

Blue  Book 

0 

1 

0 

0 

0 

0 

1 

Boys ’ Life 

7 

5 

3 

0 

3 

0 

18 

Calling  All  Boys 

1 

0 

0 

0 

0 

0 

1 

Cameraman 

2 

0 

0 

0 

0 

0 

2 

Catdolic  Digest 

0 

0 

0 

0 

1 

0 

1 

Collier ' s 

0 

1 

2 

0 

0 

0 

3 

Coronet 

0 

0 

0 

1 

0 

0 

1 

Cosmopolitan 

0 

0 

0 

1 

0 

0 

1 

Esquire 

0 

1 

3 

0 

2 

0 

6 

Exciting  'Western 

2 

0 

0 

0 

0 

2 

4 

Farm  Journal 

1 

0 

0 

0 

0 

0 

1 

TABLE  XXIII  (Continued) 

ALL  THE  MAGAZINES  WHICH  BOYS  NAMED  AS  THEIR  FAVORITES 


Magazine 

Number  of 

boys 

by 

grades 

Total 

Number 

VII 

VIII 

IX 

X 

XI 

XII 

Field  and  Stream 

1 

2 

1 

2 

5 

3 

14 

Flying 

0 

0 

1 

0 

0 

0 

1 

Fur,  Fish  and  Game 

0 

0 

0 

0 

0 

1 

1 

Holiday 

0 

2 

0 

0 

0 

0 

2 

Home  Craftsman 

1 

0 

0 

0 

0 

0 

1 

Hunting  and  Fishing 

2 

0 

0 

0 

1 

1 

4 

Life 

15 

12 

20 

15 

22 

24 

108 

Look 

2 

2 

1 

0 

0 

3 

8 

Maryknoll 

0 

0 

0 

0 

1 

0 

1 

Mechanics  Illustrated 

0 

0 

1 

1 

0 

0 

2 

Movie  Story 

0 

1 

0 

0 

0 

0 

1 

National  Geographic 

1 

4 

1 

0 

0 

0 

6 

Newsweek 

0 

0 

0 

1 

0 

0 

1 

Night  and  Day 

0 

0 

0 

0 

1 

0 

1 

Open  Road  for  Boys 

3 

2 

0 

1 

0 

0 

6 

Outdoor  Life 

1 

3 

2 

1 

3 

1 

11 

Photography 

0 

0 

0 

0 

1 

2 

3 

0 


0 


0 


0 


0 


Police  Gazette 


TABLE  XXIII  (Continued) 

ALL  THE  MAGAZINES  ’WHICH  BOYS  NAKED  AS  THEIR  FAVORITES 


Magazine 

Number  of 

boys 

by  grades 

Total 

Number 

VII 

VIII 

IX 

X 

XI 

XII 

Popular  Aviation 

0 

1 

0 

0 

0 

0 

1 

Popular  Mechanics 

2 

3 

2 

2 

0 

0 

9 

Popular  Science 

2 

2 

2 

2 

0 

0 

8 

Radio  News 

0 

0 

0 

0 

1 

0 

1 

Radio  and  Television 

0 

0 

0 

0 

2 

0 

2 

Reader's  Digest 

0 

2 

3 

2 

4 

8 

19 

Rifleman 

0 

0 

0 

0 

0 

1 

1 

Ring  ( The ) 

0 

0 

1 

0 

1 

0 

2 

Saturday  Evening  Post 

14 

3 

4 

11 

6 

11 

49 

Scholastic 

0 

0 

0 

0 

0 

1 

1 

See 

0 

1 

0 

0 

1 

0 

2 

Speed  Age 

0 

0 

0 

0 

1 

0 

1 

Sport 

4 

10 

5 

12  / 

9 

t 

7 

57 

Sport  Life 

0 

0 

0 

1 

0 

0 

1 

Sport  Pix 

0 

0 

1 

0 

1 

0 

2 

Sports  Afield 

0 

1 

3 

6 

2 

2 

14 

Sports  Illustrated 

0 

1 

0 

4 

1 

1 

7 

Sports  Photo 

0 

0 

0 

1 

0 

0 

1 

TABLE  XXIII  (Continued) 

ALL  THE  MAGAZINES  'MUCH  BOYS  NAMED  AS  THEIR  FAVORITES 


Number  of 

boys 

by  grades 

Total 

Magazines 

VII 

VIII 

IX 

X 

XI 

XII 

Number 

Sports  World 

0 

0 

0 

1 

0 

0 

1 

Time 

1 

0 

2 

1 

3 

1 

8 

Turf  and  Sports 
Digest 

0 

0 

0 

0 

1 

0 

1 

Turf  Flash 

0 

1 

0 

0 

0 

0 

1 

Trains 

0 

0 

0 

0 

0 

1 

1 

True  Sport 

0 

3 

1 

0 

0 

0 

4 

Varsity 

1 

0 

0 

1 

0 

0 

2 

Yachting 

0 

0 

0 

0 

0 

1 

1 

No  Favorite 

0 

0 

0 

0 

0 

1 

1 

TABLE  XXIV 


ALL  THE  MAGAZINES  WHICH  GIRLS  NAMED  AS  THEIR  FAVORITES 


Magazine 

All  Sport 
American 
American  Girl 
American  Home 
American  Legion 
Atlantic  Monthly 
Baseball 

Better  Homes  and 
Gardens 

Boys'  Life 

Calling  All  Boys 

Charm 

Collier ' s 

Coronet 

Cosmopolitan 

Etude 

Eye 

Good  Housekeeping 
Holiday 


Number  of  girls  by  grades  Total 

VII  VIII  IX  X XI  XII  Number 


10  10 

0 0 0 0 

4 8 3 2 

0 0 0 0 

0 0 0 1 

0 0 0 0 

10  0 0 

0 0 10 

2 10  0 

0 0 0 0 

0 0 0 0 

0 0 10 

0 0 0 0 

0 0 0 0 

0 0 10 

0 0 0 0 

0 0 12 

10  10 


10  3 

10  1 

2 2 21 

0 1 1 

0 1 2 

0 1 1 

0 1 2 

0 0 1 

0 0 3 

10  1 

0 1 1 

2 1 4 

11  2 

10  1 

10  2 

10  1 

0 0 3 

10  3 


TABLE  XXIV  (Continued) 

ALL  THE  MAGAZINES  WHICH  GIRLS  NAMED  AS  THEIR  FAVORITES 


Magazine 

Number  of 

girls 

by  grad 

es 

Total 

Number 

VII 

VIII 

IX 

X 

XI 

XII 

Jack  and  Jill 

2 

0 

0 

0 

0 

0 

2 

Ladies  Horae  Journal 

1 

2 

0 

3 

1 

3 

10 

Life 

4 

5 

15 

14 

26 

14 

78 

Look 

1 

2 

1 

0 

2 

0 

4 

Love 

0 

1 

1 

0 

0 

0 

2 

Love  Story 

0 

2 

1 

0 

0 

0 

3 

Mademoiselle 

0 

0 

1 

0 

0 

0 

1 

McCalls 

0 

1 

0 

2 

0 

0 

3 

Miss  America 

2 

6 

7 

2 

2 

0 

19 

Modern  Romance 

0 

0 

1 

0 

0 

0 

1 

Modern  Screen 

6 

2 

1 

3 

0 

0 

12 

Modern  Siree 

0 

0 

0 

0 

1 

0 

1 

Movie  Magazine 

0 

0 

0 

0 

1 

0 

1 

Movie  Mirror 

1 

0 

0 

0 

0 

0 

1 

Movie  Play 

1 

1 

0 

0 

0 

1 

3 

Movie  Story 

4 

2 

1 

3 

0 

0 

10 

National  Geographic 

0 

0 

1 

0 

0 

0 

1 

Newsweek 

0 

0 

0 

0 

0 

2 

2 

74 
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TABLE  XXIV  (Continued) 

ALL  THE  MAGAZINES  WHICH  GIRLS  NAMED  AS  THEIR  FAVORITES 


Number  of 

girls 

by 

grades 

Total 

Magazine 

VII 

VIII 

IX 

X 

XI 

XII 

Number 

Photoplay 

1 

0 

1 

0 

0 

0 

2 

Radio  Digest 

0 

0 

0 

1 

0 

0 

1 

Reader’s  Digest 

1 

1 

6 

3 

6 

5 

22 

Redbook 

0 

0 

0 

2 

2 

1 

5 

Saturday  Evening 

Post  2 

0 

6 

3 

6 

5 

23 

Secrets 

0 

0 

0 

0 

1 

0 

1 

Seventeen 

2 

7 

13 

10 

19 

20 

71 

Sport 

1 

1 

1 

0 

0 

3 

6 

Sport  Pix 

0 

1 

0 

0 

0 

0 

1 

Senior  Prom 

9 

21 

8 

7 

12 

5 

62 

Time 

0 

0 

0 

2 

1 

1 

4 

True  Confessions 

0 

0 

3 

2 

0 

1 

6 

True  Romance 

0 

1 

1 

0 

0 

1 

3 

True  Story 

0 

0 

0 

1 

0 

1 

2 

Varsity 

0 

0 

0 

0 

1 

0 

1 

Vincentian 

1 

0 

0 

0 

0 

0 

1 

Woman’s  Home  Com- 
panion 

0 

1 

0 

0 

2 

2 

5 

No  Favorite 

0 

0 

0 

0 

0 

1 

1 

— 
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TABLE  XXV 

THE  TEN  MAGAZINES  NAiviED  BY  BOYS  AS  THEIR  FAVORITES 
IN  THE  ORDER  OF  THEIR  POPULARITY 


Magazine 

Grades 

VII 

VIII 

IX 

X 

XI 

XII 

Life 

1 

1 

1 

1 

1 

1 

Saturday  Evening  Post 

2 

4 

3 

3 

3 

2 

Sport 

4 

2 

2 

2 

2 

4 

Reader's  Digest 

- 

5 

4 

7 

4 

3 

Boys ' Life 

3 

3 

4 

- 

6 

- 

Field  and  Stream 

7 

5 

6 

7 

‘-T-  ^ 

5 

Sports  Afield 

- 

6 

4 

4 

7 

6 

Outdoor  Life 

7 

4 

6 

8 

5 

7 

All  Sport 

- 

6 

7 

7 

6 

8 

Baseball 

6 

5 

7 

8 

7 

6 

Popular  Mechanics 

6 

Among  the  sixty-four  magazines  naaed  by  boys  as  their 
favorites,  there  is  a very  great  division  of  interests,  most 
periodicals  having  been  noted  only  once  or  twice.  Life  was  by 
far  the  most  popular,  ranking  first  in  all  grades,  with  Satur- 
day Evening  Post  and  Sport  second  and  third;  however,  senior 


boys  selected  Reader1 s Digest  as  third  while  Boys'  Life,  third 


choice  in  grades  seven  and  eight,  lost  popularity  in  the  sen- 
ior-high school.  In  grade  seven  only,  two  magazines.  Baseball 


and  Popular  Mechanics,  tied  for  sixth  place.  The  fact  that 
3ix  of  the  ten  favorites  and  seventeen  others  are  sports  mag 
azines  seems  to  show  that  boys  tend  to  satisfy  their  natural 
interest  in  athletics  in  their  reading  also. 

The  three  periodicals  preferred  by  boys  at  all  grade 
levels  are  Life,  Saturday  Evening  Post,  and  Sport . 

TABLE  XXVI 

THE  TEN  MAGAZINES  NAMED  BY  GIRLS  AS'  THEIR  FAVORITES 
IN  THE  ORDER  OF  THEIR  POPULARITY 


Magazine 

Grades 

VTT 

Vffl 

IX 

y 

XI 

"xiT 

Life 

3 

5 

1 

i 

1 

2 

Seventeen 

4 

3 

2 

2 

2 

1 

Senior  Prom 

1 

1 

3 

3 

3 

4 

Saturday  Evening  Post 

4 

- 

5 

4 

5 

3 

Reader’s  Digest 

5 

7 

5 

5 

4 

4 

American  Girl 

3 

2 

6 

6 

6 

6 

Miss  America 

4 

4 

4 

6 

6 

- 

Modern  Screen 

2 

6 

7 

5 

- 

- 

Ladies  Home  Journal 

6 

6 

6 

5 

7 

5 

Movie  Story 

5 

6 

7 

5 

- 

- 

■ 


Girls  noted  a total  of  fifty-four  magazines  as  their 
favorites;  of  these  only  twelve  were  named  more  than  once  or 
twice.  Table  XXVI  shows  the  ten  periodicals  preferred  by 
girls  in  all  grades.  Lif e , most  popular,  in  grades  nine,  ten, 
and  eleven,  was  the  second  choice  of  senior  girls  who  selected 
Seventeen  in  preference  to  Life.  Seventeen  is  the  second 
choice  of  girls  in  grades  nine,  ten,  and  eleven,  thus  indica- 
ting that  fashions  and  the  desire  to  be  smarter  and  smoother 
become  important  to  maturing  girls.  The  adolescent  magazines 
like  Senior  Prom,  Miss  America  and  American  Girl  were  more 
favored  by  girls  In  grades  seven  and  eight  than  by  the  older 
girls.  Evidently,  the  junior  girl  who  gave  Secrets  as  her  fa- 
vorite magazine,  because  it  answers  "life's  problems",  did  not 
find  Seventeen  nor  the  magazines  edited  especially  for  the 
teen-age  girl  adequate  or  "exciting"  enough.  The  anpeal  of 
Seventeen,  Senior  Prom,  American  Girl,  and  Miss  America, 
named  among  the  first  ten  favorite  periodicals,  seems  natural 
enough  because  these  are  the  publications  which  contain  tips 
on  clothes,  dating,  personality,  careers,  summer  work,  as  well 
as  stories  and  novels  about  their  own  age  group.  Only  one 
"fan"  magazine,  Modern  Screen,  ranked  among  the  first  three 
choices  in  any  grade;  that  is,  second  in  grade  seven.  On  the 
other  hand,  no  junior  or  senior  named  it  as  a favorite.  The 


periodicals  offering  fiction  and  general  reading,  Saturday 


Evening  Post  and  Reader’s  Digest  ranked  fourth  or  fifth  in 
most  grades  except  in  grade  twelve  where  they  appeared  in 
third  and  fourth  places,  indicating  that  older  girls  tend  to 
read  adult  publications. 

Of  the  many  magazines  listed  by  girls  as  their  favor- 
ites, only  three  were  read  by  any  great  number  of  girls: 

Life,  Seventeen,  and  Senior  Prom. 

Further  examination  of  Tables  XXV  and  XXVI  reveals  that 
the  only  magazines  to  appear  on  both  boys’  and  girls’  lists  of 
favorite  periodicals  are  Lif e , Saturday  Evening  Post,  and 
Reader’s  Digest.  This  seems  to  indicate  that  Saturday  Evening 
Post,  long  a favorite  of  the  American,  still  remains  so  and 
that  the  high  regard  for  Life  and  Reader’s  Digest  is  consistent 
with  the  trend  in  the  American  periodical  toward  the  digest  and 
the  pictorial  magazines. 

The  chief  reasons--the  brevity,  variety,  colorful  pic- 
tures, and  lack  of  time  for  extensive  reading--given  for  pre- 
ferring magazines  to  books  and  also  for  favoring  one  period- 
ical over  another  seem  to  reflect  the  pupils'  extreme  partial- 
ity toward  magazines  that  satisfy  in  these  respects. 

The  popularity  of  the  digest  would  suggest  the  need  for 
guidance  in  this  phase  of  reading,  for  it  might  mean  that  the 


« 


. 


adolescent,  in  reading  the  condensed  type  of  magazine  article, 
does  not  acquire  more  information  but  merely  scant,  super- 
ficial knowledge.  It  would,  therefore,  apoear  to  be  the  duty 
of  the  teacher  to  show  the  child  that  the  digest  is  not  just 
a time-saver  but  to  acquaint  him  with  the  fact  that  it  offers 
an  opportunity  to  more  complete  reading. 

The  author  would  further  attempt  to  conclude  that  since 
both  boys  and  girls  appear  to  be  so  highly  sensitive  to  Lif e , 
a pictorial  magazine,  and  to  magazines  in  preference  to  books, 
that  book  publishers  might  meet  the  challenge  of  the  magazine 
by  continuing  to  heighten  the  visual  appeal  of  books. 

Reasons  for  enjoying  specific  magazines.  A condensed 
summary  of  the  responses  to  the  question,  "Why  do  you  enjoy 
your  favorite  magazine?"  is  offered  in  Tables  XXVII  and 


XXVIII 
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TABLE  XXVII 
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REASONS  GIVEN  BY  BOYS  FOR  ENJOYING 


THEIR 

FAVORITE 

MAGA 

ZINE 

Number  of 

boys 

by  grades 

Total 

Reasons 

VII 

VIII 

IX 

X 

XI 

XII 

Number 

Interesting  pictures 
and  stories  in 
pictures 

16 

15 

12 

1 

9 

12 

65 

Personal  interest 
in  sports 

5 

12 

8 

15 

8 

15 

63 

Variety  of  material 

1 

4 

14 

7 

13 

20 

59 

Timely  and  up-to-date 

13 

8 

9 

7 

7 

5 

49 

Satisfy  teen-age 
interests 

8 

10 

10 

7 

6 

1 

42 

Interesting  short 
stories 

11 

5 

3 

8 

5 

6 

38 

Contains  material 
for  hobbies 

5 

5 

3 

1 

12 

0 

26 

Educational 

0 

2 

0 

2 

2 

1 

7 

Action  and  excitement 

0 

0 

0 

0 

1 

2 

3 

Brief  and  condensed 

0 

0 

0 

0 

2 

1 

3 

Easy  to  read 

0 

0 

1 

0 

0 

2 

3 

Sheer  enjoyment 

0 

0 

0 

2 

0 

1 

3 

Available 

0 

0 

0 

0 

0 

1 

1 

Most  of  the  boys,  except  those  in  grade  ten,  said  that 
they  liked  their  favorite  periodical  because  it  contained  in- 


teresting pictures  and  stories  in  pictures.  This  is  not  sur- 
prising since  all  boys  in  all  grades  named  Lif e , a pictorial 
magazine,  as  their  favorite.  Possibly  the  sophomore  boy  who 
said  he  enjoyed  picture  magazines  because  he  liked  to  look  at 
girls  in  bathing  suits  expressed  the  attitude  of  some  others 
who  spoke  in  a more  general  way  of  the  pleasurable  and  color- 
ful pictures  in  magazines.  Other  reasons  given  for  preferring 
Life,  Saturday  Evening  Post,  and  Reader *s  Digest  from  among 
the  ten  favorites  listed  in  Table  XXV  were  the  variety  of  sub- 
ject matter,  the  timeliness  of  the  articles,  and  the  interest- 
ing short  stories  offered  in  periodical  reading.  The  attrac- 
tion of  boys  to  sports  magazines  was  explained  by  their  "per- 
sonal interest"  in  sports  and  in  magazines  which  contain  in- 
formation about  their  hobbies,  which  many  boys  identified 
simply  as  "sports."  Forty-two  boys  or  9 per  cent,  especially 
boys  at  the  junior  high-school  level,  stated  that  magazines 
satisfy  their  teen-age  interests.  This  seems  to  be  in  direct 
relation  to  their  enjoyment  of  Boyst  Life,  in  third  and  fourth 
place  in  this  age  group. 

Several  other  reasons  given  for  enjoying  their  favorite 
magazines  were  that  they  were  educational,  exciting,  condensed 
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easy  to  read,  and  available.  Three  boys  had  no  reason  except 
that  periodicals  offer  them  sheer  enjoyment. 

TABLE  XXVIII 

REASONS  GIVEN  BY  GIRLS  FOR  ENJOYING 
THEIR  FAVORITE  MAGAZINE 


Number  of 

girls 

by 

grades 

Total 

Reasons 

VTI 

VTTT 

ix 

X 

XI 

XII 

Number 

Pertinent  to  age 
interests 

13 

6 

28 

13 

25 

26 

111 

Enjoyable  stories 

4 

20 

11 

8 

12 

13 

68 

Variety 

2 

8 

15 

7 

6 

17 

55 

Colorful  pictures 

3 

3 

15 

1 

10 

11 

43 

Fashions 

9 

5 

4 

2 

14 

8 

42 

Timely  and  current 

1 

2 

5 

8 

5 

8 

29 

Easy  to  read 

0 

0 

1 

2 

1 

4 

8 

Sheer  enjoyment 

0 

0 

0 

6 

1 

1 

8 

Hobby  interests 

6 

0 

0 

1 

1 

0 

8 

Availability 

0 

0 

1 

1 

0 

1 

3 

Educational  value 

0 

0 

1 

0 

2 

0 

3 

Cartoons  interesting 

0 

0 

1 

0 

1 

1 

3 

Brevity 

0 

0 

0 

0 

0 

1 

1 

Action 

0 

0 

0 

0 

1 

0 

1 

Sports 

0 

1 

0 

0 

0 

0 

1 

The  simplicity,  hobby  interest,  accessibility,  educa- 
tional value,  and  brevity  were  of  minor  importance  among  the 
explanations  given  by  girls  for  enjoying  their  favorite  maga- 
zine. Their  emphasis  was  upon  the  teen-age  material  in,  the 
enjoyable  stories  in,  the  variety  of,  the  effective  pictures 
in,  and  the  fashions  in  magazines. 

In  most  respects,  boys  and  girls  gave  about  the  same 
reasons  for  liking  one  magazine  better  than  another  as  they  did 
for  preferring  magazines  to  books. 

The  classification  of  the  preferred  magazines.  This 
study  sought  to  classify  the  favorite  magazines  into  types. 

For  this  reason,  the  sixty-four  favorite  magazines  mentioned 
by  boys  and  the  fifty-four  by  girls  were  divided  into  nineteen 
different  categories  that  appear  in  Tables  XXIX  and  XXX,  with 
the  number  of  boys  and  girls  who  named  periodicals  in  each 
category. 


4 


M 


TABLE  XXIX 

THE  CATEGORIES  INTO  WHICH  THE  BOYS 1 
FAVORITE  MAGAZINES  FALL 


Number  of 

boys 

by  grades 

Total 

Classification 

VII 

vm 

IX 

X 

XI 

XII 

Number 

Action  and  Adventure 

2 

0 

0 

1 

0 

2 

5 

Agriculture 

1 

0 

0 

0 

0 

0 

1 

Aviation 

1 

2 

0 

2 

0 

1 

6 

Business 

0 

0 

0 

0 

0 

0 

0 

Confessions 

0 

0 

0 

0 

0 

0 

0 

Current  Comment  and 
Affairs 

1 

0 

2 

2 

3 

1 

9 

Drama  and  Motion 
Picture 

0 

1 

0 

0 

0 

0 

1 

Fashions  and  Feminine 
Interest 

0 

0 

0 

0 

0 

0 

0 

Fiction 

14 

16 

9 

16 

10 

12 

77 

Geography  and  Travel 

1 

6 

1 

0 

0 

0 

8 

Home  and  Gardens 

1 

0 

1 

0 

0 

0 

2 

Literary  and  General 

0 

2 

3 

3 

4 

8 

20 

Literary  Review 

0 

0 

0 

0 

0 

0 

0 

Music 

0 

0 

0 

0 

0 

0 

0 

Pictorial 

17 

14 

21 

15 

24 

27 

118 

Radio  and  Television 

0 

0 

0 

0 

3 

1 

4 

TABLE  XXIX  (Continued) 

THE  CATEGORIES  INTO  WHICH  THE  BOYS’ 
FAVORITE  MAGAZINES  FALL 


Classification 

Number  - 

of  bovs 

fey 

grades 

Total 

Number 

VII 

VIII 

IX 

X 

XI 

XII 

Science  and  Mechanics 

4 

5 

5 

5 

0 

0 

19 

Sports  and  Outdoors 

12 

23 

16 

33 

32 

22 

138 

Teen-Age 

11 

7 

3 

1 

3 

0 

25 

Miscellaneous 

2 

0 

0 

0 

3 

5 

10 

No  Favorite 

0 

0 

0 

0 

0 

1 

1 

The  sixty-four 

different 

titles 

named  in 

Table 

XXIII  as 

the  favorite  periodicals  of  boys  divided  into  the  following 
categories  in  the  order  of  their  popularity:  sports  and  out- 

doors, pictorial,  fiction,  teen-age,  general,  science  and 
mechanics,  current  comment,  geography  and  travel,  aviation, 
action  and  adventure,  radio  and  television,  home  and  gardens, 
motion  picture,  and  agriculture.  Thirty-one  per  cent  of  the 
boys  preferred  sports  and  outdoor  periodicals;  27  per  cent, 
pictorial;  17  per  cent,  fictional,  and  five  per  cent,  teen- 
age; 20  per  cent  named  the  other  types--exclusive  of  business, 
confession,  fashion,  literary  review,  and  music  magazines 
which  were  not  named  at  all.  The  titles  of  the  ten  magazines 


that  boys  liked  best  fall  into  the  categories  named  above: 

Life  (pictorial),  Saturday  Evening  Post  (general),  Sport 
(sports  and  outdoors).  Reader’s  Digest  (general),  Boys’  Life 
(teen-age).  Field  and  Stream,  Sports  Afield,  Outdoor  Life,  All 
Sport,  Baseball  (all  sports  and  outdoors). 

The  periodicals  in  the  miscellaneous  group  include  The 
American  Legion,  Catholic  Digest,  Maryknoll , Scholastic , and 
Trains  and  suggest  the  strong  influence  of  the  home  upon  the 
pupils  who  named  them.  As  with  the  girls,  one  boy  stated  that 
he  had  no  favorite  periodical. 

TABLE  XXX 


THE  CATEGORIES  INTO  WHICH  THE  GIRLS’ 
FAVORITE  MAGAZINES  FALL 

Classification 

Number  of  girls  by 

vTT  7TTi  Tx  T~ 

grades 

XI  XII 

Total 

Number 

Action  and  Adventure 

0 

0 

0 

0 

0 

0 

0 

Agriculture 

0 

0 

0 

0 

0 

0 

0 

Aviation 

0 

0 

0 

0 

0 

0 

0 

Business 

0 

0 

0 

0 

0 

0 

0 

Confessions 

0 

4 

7 

3 

2 

3 

19 

Current  Comment  and 

Affairs 

0 

0 

0 

2 

0 

3 

5 

Drama  and  Motion 

Picture 

22 

5 

3 

6 

1 

1 

38 

TABLE  XXX  (Continued) 


THE  CATEGORIES  INTO  WHICH  THE  GIRLS’ 
FAVORITE  MAGAZINES  FALL 


Number  of 

girls  by  grade 

s 

Total 

Classification 

VII 

VIII 

IX 

X 

XI 

XII 

Number 

Fashions  and  Feminine 
Interests 

3 

11 

15 

15 

22 

26 

92 

Fiction 

3 

0 

8 

8 

10 

9 

38 

Geography  and  Travel 

0 

0 

1 

0 

1 

0 

2 

Home  and  Gardens 

0 

0 

1 

0 

0 

1 

2 

Literary  and  General 

1 

1 

6 

3 

7 

6 

24 

Literary  Review 

0 

0 

0 

0 

0 

0 

0 

ivius  i c 

0 

0 

1 

0 

1 

0 

2 

Pictorial 

5 

7 

16 

14 

29 

14 

85 

Radio  and  Television 

0 

0 

0 

1 

0 

0 

1 

Science  and  Mechanics 

0 

0 

0 

0 

0 

0 

0 

Sports  and  Outdoors 

2 

2 

1 

0 

2 

4 

11 

Teen-Age 

19 

36 

18 

29 

17 

7 

126 

Miscellaneous 

1 

0 

0 

1 

0 

1 

3 

No  Favorite 

0 

0 

0 

0 

0 

1 

1 

When  all  of  the  fifty-four  different  titles  listed  in 
Table  XXIV  were  classified  into  the  categories  into  which  mag- 
azines fall,  it  was  discovered  that  the  types  of  magazines  pre- 


ferred  by  girls  in  the  order  of  their  popularity  are  those 
with  teen-age,  fashion  and  feminine,  pictorial,  fictional,  mo- 
tion picture,  and  general  interests.  There  seems  to  be  a 
strong  relationsnip  between  these  preferences  and  the  ten  mag- 
azines most  popular  with  girls,  namely,  Lif e (pictorial),  Sev- 
enteen (fashion  and  feminine),  Senior  Prom  (teen-age),  Satur- 
day Evening  Post  (fictional).  Reader’s  Digest  (general),  Am- 
erican Girl  (teen-age).  Miss  America  (teen-age),  Modern  Screen 
(motion  picture).  Ladies  Home  Journal  (feminine),  and  Movie 
Story  (motion  picture). 

Girls  evidenced  no  interest  in  action,  agriculture,  avi- 
ation, business,  literary  review,  nor  science  and  mechanics 
periodicals;  and  practically  none  in  travel,  home,  music,  radio 
and  current-comment  type  of  magazine.  Only  2 per  cent  favored 
sports  and  4 per  cent,  "confessions”.  Perhaps  the  current 
popularity  of  the  ’’comics”  accounts  for  the  decline  of  the 
’’confession”  type.  Two  girls  named  The  American  Legion  and 
one,  the  Vincentian,  a religious  publication,  as  their  favor- 
ites. Among  all  the  girls,  only  one  said  she  had  no  favorite 
magazine . 

Girls,  then,  appear  to  satisfy  their  interests  in  teen- 
age problems,  in  fashions,  in  pictures,  and  in  fiction  through 
the  medium  of  their  favorite  magazine. 


Boys,  like  girls,  read  the  periodicals  that  anneal  to 
their  leisure-time  interests  and  activities;  that  is,  snorts, 
pictures,  and  fiction.  Only  with  respect  to  the  picture  and 
fiction  magazines  did  boys  and  girls  have  much  in  common; 
otherwise,  boys  and  girls  did  not  prefer  the  same  types  of 
magazines . 

The  periodical  of  information  and  of  high  cultural  value 
seems  to  be  preferred  by  so  very  few  that  their  influence  is 
almost  negligible,  suggesting  that  there  should  be  created  in 
the  child  a desire  to  read  magazines  of  the  better  kind. 

Magazines  valued  more  than  enjoyed.  Since  one  of  the 
major  problems  of  this  study  was  to  discover  whether  or  not 
pupils  distinguish  between  the  enjoyment  of  and  the  valuation 
of  magazines,  they  were  asked  to  tell  whether  their  favorite 
periodicals  were  also  the  most  valuable,  and  if  not,  to  name 
the  periodical  that  they  did  consider  more  valuable.  In  ad- 
dition, they  were  asked  to  explain  why  they  made  this  dis- 
tinction. The  results  are  to  be  found  in  Tables  XXXI,  XXXII, 


and  XXXIII. 
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TABLE  XXXI 


NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
mo  VALUE  THEIR  FAVORITE  MAGAZINE  AS  MUCH  AS  THEY  ENJOY  IT 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

44 

33 

67 

69 

Eight 

49 

45 

71 

69 

Nine 

45 

38 

73 

50 

Ten 

55 

43 

71 

64 

Eleven 

64 

56 

78 

64 

Twelve 

56 

48 

69 

63 

With  the  exception  of  ninth-grade  girls  who  did  not 
distinguisn  at  all  between  the  valuation  and  the  enjoyment  of 
magazines,  seventy  per  cent  of  the  boys  and  sixty- three  per 
cent  of  the  girls  did  not  discriminate  between  the  enjoyment 
and  the  valuation  of  magazines.  Girls  in  the  senior-high 
school,  though,  differentiated  more  keenly  than  girls  in  grades 
seven  and  eight  and  more  so  that  boys. 
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TABLE  XXXII 

THE  MAGAZINES  NAMED  AS  MORE  VALUABLE  THAN  THE  FAVORITES 


Number 

of 

and 

boys  (B) 
girls  (G) 

by  grade 

s 

Total 

Magazine 

VII 
B G 

vm 

B G 

IX 

B G 

X 

B 

G 

XI 

B 

G 

XII 
B G 

Number 

American 

0 

0 

0 

0 

1 

0 

0 

0 

0 

1 

0 

0 

2 

American  Girl 

1 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

Atlantic  Monthly 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

4 

4 

Boys’  Life 

0 

0 

0 

0 

0 

0 

0 

0 

0 

2 

0 

0 

2 

Charm 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

2 

2 

Collier ' s 

0 

0 

0 

2 

0 

0 

0 

0 

0 

0 

0 

1 

3 

Coronet 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

2 

2 

Dog  World 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

0 

0 

1 

Field  and  Stream 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

2 

2 

Fortune 

0 

0 

0 

1 

0 

0 

0 

0 

1 

1 

3 

0 

6 

Glamour 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

1 

Holiday 

2 

2 

1 

0 

1 

0 

0 

0 

0 

0 

0 

1 

7 

Hunting  and 
Fishing 

1 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

Jack  and  Jill 

1 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

Ladies  Home 
Journal 

0 

0 

0 

1 

0 

1 

0 

1 

0 

0 

0 

1 

4 

Life 

6 

3 

7 

2 

0 

20 

2 

8 

0 

6 

3 

7 

64 

TABLE  XXXII  (Continued) 

THE  MAGAZINES  NAMED  AS  MORE  VALUABLE  THAN  THE  FAVORITES 


Number 

of 

and 

boys  (B) 
girls  (G) 

by  grades 

Total 

Magazine 

VII 
B G 

VIII 
B G 

IX 

B G 

X 

B 

G 

XI 

B 

G 

XII 
B G 

Number 

Maryknoll 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

0 

0 

1 

McCalls 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

1 

Modern  Screen 

0 

1 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

Motion  Picture 

0 

0 

0 

0 

0 

1 

0 

0 

0 

0 

0 

0 

1 

National  Geo- 
graphic 

5 

1 

1 

0 

2 

3 

1 

1 

1 

0 

0 

1 

16 

Newsweek 

0 

1 

0 

0 

0 

0 

0 

0 

0 

1 

1 

1 

4 

Open  Road  for 
Boys 

0 

0 

0 

0 

1 

0 

0 

0 

0 

0 

0 

0 

1 

Peek 

0 

0 

0 

0 

1 

0 

0 

0 

0 

0 

0 

0 

1 

Popular 

Photography 

0 

0 

0 

0 

0 

1 

0 

0 

1 

0 

0 

1 

3 

Popular 

Mechanics 

0 

0 

0 

0 

2 

0 

2 

0 

0 

0 

0 

0 

4 

Popular  Science 
Monthly 

0 

0 

2 

0 

0 

0 

0 

0 

0 

0 

1 

0 

3 

Radio  News 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

2 

0 

2 

Reader's  Digest 

0 

0 

0 

3 

3 

4 

3 

2 

1 

7 

9 

17 

49 

Saturday  Evening 
Post 

0 

0 

1 

1 

0 

1 

2 

1 

2 

5 

2 

4 

19 

I 


TABLE  XXXII  (Continued) 

THE  MAGAZINES  NAMED  AS  MORE  VALUABLE  THAN  THE  FAVORITES 


Magazine 

Number 

of  boys  (B) 
and  girls  (G) 

by 

grades 

Total 

Number 

VII 
B G 

VIII 
B G 

IX 

B G 

X 

B 

G 

XI 

B 

G 

XII 
B C- 

Senior  Prom 

0 

0 

0 

1 

0 

5 

0 

0 

0 

0 

0 

1 

7 

Seventeen 

0 

0 

0 

0 

0 

1 

0 

1 

0 

5 

0 

3 

10 

Sign 

0 

0 

0 

0 

0 

0 

0 

0 

1 

0 

0 

0 

1 

Sports  Afield 

0 

0 

0 

0 

2 

0 

0 

0 

0 

0 

2 

0 

4 

Sport 

2 

0 

1 

0 

2 

0 

3 

0 

1 

0 

0 

0 

9 

Time 

0 

0 

0 

0 

1 

2 

1 

1 

4 

2 

2 

1 

14 

True  Story 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

0 

0 

1 

Woman’s  Home 

Companion 

1 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

2 

Vogue 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

1 

Thirty  per  cent  of  the  boys  and  thirty- seven  per  cent 


of  the  girls  named  forty  magazines  more  valuable  to  them  than 
their  favorites.  Twenty- two  of  the  forty  were  mentioned  only 
once  or  twice;  and  only  ten,  by  five  or  more  pupils.  Since  five 
or  fewer  than  five  pupils  constitute  less  than  90  per  cent  of 
those  who  named  a magazine  more  valuable  to  them  than  their  fa- 
vorite, only  the  aforementioned  ten  periodicals  were  considered 
in  assembling  data  for  Table  XXXIII. 


TABLE  XXXIII 

REASONS  GIVEN  FOR  CONSIDERING  THESE  TEN  MAGAZINES 
MORE  VALUABLE  THAN  THE  FAVORITE  MAGAZINES 


Number  of 

boys 

(B) 

and  girl 

s (G) 

by  grades 

Reasons 

VII 

VIII 

IX 

X 

XI 

XII 

B 

G 

B 

G 

B 

C- 

B 

G 

B 

G 

B 

G 

Life 

Reviews  current  news 

briefly 

4 

3 

2 

2 

0 

5 

0 

0 

0 

4 

1 

3 

News  supplemented  by 

pictures 

0 

0 

0 

0 

0 

4 

0 

0 

0 

0 

2 

1 

Easy  to  read 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

Informational 

2 

0 

0 

0 

0 

4 

2 

2 

0 

2 

0 

2 

Variety 

0 

0 

5 

0 

0 

7 

0 

6 

0 

0 

0 

0 

Total  Number 

6 

3 

7 

2 

0 

20 

0 

8 

0 

6 

3 

7 

Reader’s  Digest 

Variety 

0 

0 

0 

1 

0 

0 

1 

0 

0 

2 

3 

6 

Condensed  articles 

0 

0 

0 

0 

0 

2 

0 

0 

0 

0 

2 

4 

American  scene 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

0 

Informative 

0 

0 

0 

0 

1 

0 

1 

1 

0 

1 

o 

1 

Current  interest 

0 

0 

0 

0 

1 

1 

1 

1 

0 

1 

0 

2 

Literary 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

Available  at  home 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

1 

TABLE  XXXIII  (Continued) 

REASONS  GIVEN  FOR  CONSIDERING  THESE  TEN  MAGAZINES 
MORE  VALUABLE  THAN  THE  FAVORITE  MAGAZINES 


Number  of  boys  (B) 

and  girls  (G)  by  grades 


Reasons 

VII 
B G 

VIII 
B G 

IX 

B G 

X 

B 

G 

XI 

B 

G 

XII 
B G 

Reader’s  Digest  (Continued) 

Easy  to  read 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

Helpful  at  school 

0 

0 

0 

2 

1 

0 

0 

1 

0 

3 

0 

1 

Enjoyable 

0 

0 

0 

0 

0 

1 

0 

0 

1 

1 

0 

0 

Total  Number 

0 

0 

0 

3 

3 

4 

3 

2 

1 

7 

9 

17 

Saturday  Evening 

Post 

Current  events 

0 

1 

0 

2 

0 

0 

0 

0 

0 

0 

1 

2 

Enlightening 

0 

0 

0 

0 

0 

0 

0 

0 

1 

0 

1 

0 

Short  stories 

0 

0 

1 

0 

0 

1 

1 

0 

1 

3 

0 

0 

Variety 

0 

0 

0 

1 

0 

0 

1 

0 

0 

0 

0 

2 

Total  Number 

0 

1 

1 

3 

0 

1 

2 

0 

2 

3 

2 

4 

National  Geographic 

Quality 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

World  Interest 

5 

1 

1 

0 

2 

3 

1 

1 

1 

0 

2 

0 

Total  Number 

5 

1 

1 

0 

2 

3 

1 

1 

1 

0 

2 

1 

TABLE  XXXIII  (Continued) 


REASONS  GIVEN  FOR  CONSIDERING  THESE  TEN  MAGAZINES 
MORE  VALUABLE  THAN  THE  FAVORITE  MAGAZINES 


Number  of  boys  (B) 

and  girls  (G)  by  grades 


Reasons 

VII 

VIII 

IX 

X 

XI 

XII 

B 

G 

B 

G 

B 

G 

B 

G 

B 

G 

B 

G 

Time 

Condensed  news 

0 

0 

0 

0 

0 

1 

0 

1 

0 

2 

0 

1 

Current  events 

0 

0 

0 

0 

0 

1 

1 

0 

3 

0 

1 

0 

Educational 

0 

0 

0 

0 

1 

0 

0 

0 

1 

0 

1 

0 

Total  Number 

0 

0 

0 

0 

1 

2 

1 

1 

4 

2 

2 

1 

Seventeen 

Styles 

0 

0 

0 

1 

0 

0 

0 

0 

0 

0 

0 

0 

Teen-age  problems 

0 

0 

0 

0 

0 

1 

0 

1 

0 

5 

0 

2 

Total  Number 

0 

0 

0 

1 

0 

1 

0 

1 

0 

5 

0 

2 

Sport 


Facts  about  games 


and  stars 

0 

0 

0 

0 

2 

0 

3 

0 

1 

0 

0 

0 

Hobby 

2 

0 

1 

0 

0 

0 

0 

0 

0 

0 

0 

0 

Total  Number  20  10  20  301000 


TABLE  XXXIII  (Continued) 


REASONS  GIVEN  FOR  CONSIDERING  THESE  TEN  MAGAZINES 
MORE  VALUABLE  THAN  THE  FAVORITE  MAGAZINES 


Reasons 

Number  of  boys(B) 

and  girls(G) 
VII  VIII  IX  X 
B G B G B G B 

by 

G 

srades 

XI 

B G 

XII 
B G 

Holiday 

Travel 

2 

0 

1 

0 

0 

0 

0 

0 

0 

0 

0 

0 

Variety 

0 

2 

0 

0 

1 

0 

0 

0 

0 

0 

0 

1 

Total  Number 

2 

2 

1 

0 

1 

0 

0 

0 

0 

0 

0 

1 

Senior  Prom 

Teen-age  interest 

0 

0 

0 

1 

0 

5 

0 

0 

0 

0 

0 

1 

Fortune 

Price 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

0 

Format 

0 

0 

0 

0 

0 

0 

1 

0 

0 

0 

2 

0 

Up-to-date 

0 

0 

1 

0 

0 

0 

0 

1 

0 

0 

0 

0 

Total  Number 

0 

0 

1 

0 

0 

0 

1 

1 

0 

0 

3 

0 

The  answers  reveal  that  these  comparatively  few  boys 
and  girls  know,  for  the  most  part,  why  they  value  some  maga- 
zines more  than  others.  At  least,  some  of  the  reasons  why  they 
valued  these  periodicals  are  different  from  the  reasons  why 


- . . 
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they  enjoyed  them.  Table  XXXIII,  however,  calls  attention  to 
the  presence  of  some  of  the  same  magazines  that  were  also  on 
the  lists  of  tne  most  popular  periodicals:  Llf e , Reader  * s 

Digest,  Saturday  Evening  Post,  Seventeen,  Sport , and  Senior 
Prom.  On  the  other  nand,  the  appearance  of  National  Geographic 
and  Time  reflects  more  discrimination  on  their  part.  Junior- 
high  school  pupils,  especially,  value  the  former  for  its 
''world-interest'*  appeal;  senior-nigh  school  puoils,  the  latter 
for  the  educational  worth  of  its  condensations  of  current 
events.  In  contrast,  their  reasons  for  valuing  Holiday  and 
Fortune  were  not  do  discerning. 

Not  so  many  pupils  placed  the  visual  appeal  of  Life 
first:  rather  they  esteemed  its  review  of  the  current  news, 

its  informative  nature,  and  its  variety.  One  girl,  a senior, 
valued  it  because  she  found  it  easy  to  read. 

About  the  same  reasons  were  given  for  the  popularity  as 
for  the  valuation  of  Saturday  Evening  Post,  Senior  Prom,  Seven- 
teen, and  Sport . 

Many  reasons  for  valuing  and  for  liking  Reader *s  Digest 
were  identical.  The  pupils  in  senior-high  school  appear  to 
value  It  more  than  those  in  junior-high  school.  One  girl  com- 
mented on  its  literary  quality,  while  seven  girls  and  one  boy 
found  it  helpful  at  school,  presumably  for  such  assignments  as 


oral  topics.  One  senior  boy  valued  its  delineation  of  the  Am- 
erican scene. 

Scattered  choices  reported  in  Table  XXXII  reflect  in- 
terest in  hobbies.  Such  periodicals  as  the  following  were  val- 
ued by  a small  number:  Dog  World?  Field  and  Stream,  Hunting 

and  Fishing,  Popular  Mechanics,  and  Popular  Photography. 

Peek  and  True  Story  were  included  because  of  the  "pic- 
tures” and  teen-age  problem  interests,  orobable  evidence  of 
unrefined  taste  and  judgment  on  the  part  of  the  boy  and  the 
girl  naming  them.  A few,  in  contrast,  showed  more  serious 
mindedness  in  selecting  Sign,  Maryknoll,  and  Atlantic  Monthly. 

On  the  whole,  about  one-third  of  the  pupils  named  a 
magazine  that  was  valuable  to  them;  yet  there  was  little  var- 
iation between  the  magazines  they  valued  and  the  ones  they  pre- 
ferred. However,  they  did  show  some  discrimination  in  the 
reasons  why  they  considered  these  periodicals  valuable  to  them. 

SPECIALIZED  MAGAZINES  CONCERNED  WITH 
PUPIL-INTERESTS  IN  HOBBIES 

In  order  to  discover  how  many  pupils  read  specialized 
magazines  concerned  with  their  hobbies,  they  were  asked  several 
pertinent  questions  about  their  reading  habits  and  interests 
in  magazines  offering  material  relative  to  hobbies.  Tables 
XXXIV  through  XXXXIV  contain  the  results  of  this  ohase  of  the 


Pupils  interested  in  hobbies.  Table  XXXIV  presents  the 
replies  to  the  question,  "Do  you  have  a hobby?” 

TABLE  XXXIV 

NUMBER  AND  PERCENTAGE  OP  BOYS  AND  GIRLS 
WHO  HAVE  HOBBIES 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

60 

46 

90 

95 

Eight 

57 

51 

82 

78 

Nine 

51 

60 

82 

75 

Ten 

58 

41 

75 

61 

Eleven 

60 

64 

73 

68 

Twelve 

46 

41 

56 

53 

Pupils  indicated  a rather  extensive  interest  in  hobbies, 
for  76  per  cent  of  the  boys  and  71  per  cent  of  the  girls  re- 
plied in  the  affirmative.  On  the  whole,  more  boys  had  hobbies 
than  girls. 

Table  XXXIV  reports  quite  pronounced  grade  differences, 
especially  between  seventh  and  twelf th-grade  pupils.  Over  90 
per  cent  of  the  former  and  50  per  cent  of  the  latter  reported 
having  hobbies.  As  boys  and  girls  grow  older,  then,  they  ap- 
parently do  not  sustain  their  interest  in  hobbies.  It  may  be 
that  seniors  are  too  busy  with  other  activities  to  bother  with 
tneir  hobbies,  but  even  then,  more  than  half  of  the  senior 
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class  said  they  did  have  hobbies. 

Magazines  pertaining  to  hobbies.  Boys  and  girls  were 
given  an  opportunity  to  name  the  magazines  that  offer  them 
material  concerning  their  hobbies.  Tables  XXXV  and  XXXVI  con- 
tain both  tne  names  of  these  periodicals  and  the  number  of 
boys  and  girls  interested  in  them. 

TABLE  XXXV 

THE  MAGAZINES  MICH  BOYS  NAMED  WITH  MATERIALS 
CONCERNING  THEIR  HOBBIES 


Magazine 

Sport 

Popular  Mechanics 

Field  and  Stream 

Air  Trails 

Popular  Science 
Monthly 

Hunting  and  Fishing 
Outdoor  Life 
Popular  Photography 
Boys’  Life 
Radio  News 


Number  of  boys  by  grades 
VII  VIII  IX  X XI  XII 


7 14  9 
5 0 4 
112 
4 0 1 

3 0 2 
0 0 4 
2 11 
3 2 0 
2 4 1 
0 3 0 
0 2 4 


11  12  4 

3 2 2 

2 6 3 

5 3 1 

4 0 4 

0 5 2 

0 5 0 

10  3 

10  0 

2 2 1 

0 0 


Total 

Number 


57 


16 

15 

14 

13 

11 

9 

9 

8 

8 


Flying 


0 


6 


X 


TABLE  XXXV  (Continued) 

THE  MAGAZINES  WHICH  BOYS  NAMED  'WITH  MATERIALS 
CONCERNING  THEIR  HOBBIES 


Magazine 

Number  of 

boys 

grades 

Total 

Number 

VII 

VIII 

IX1 

X 

XI 

XII 

Hot  Rod 

0 

4 

0 

l 

0 

0 

5 

Baseball 

0 

0 

2 

0 

2 

1 

4 

Railroad  Magazine 

1 

1 

0 

1 

0 

0 

3 

Flower  Grower 

1 

0 

0 

0 

0 

1 

2 

Open  Road  for  Boys 

2 

0 

0 

0 

0 

0 

2 

Skating 

0 

0 

0 

0 

1 

1 

2 

Speed  Ace 

0 

0 

2 

0 

0 

0 

2 

True 

0 

0 

0 

0 

1 

1 

2 

Argosy 

0 

0 

1 

0 

0 

0 

1 

Camera 

0 

0 

0 

1 

0 

0 

1 

Coin  Collector 

1 

0 

0 

0 

0 

0 

1 

Dog  World 

0 

0 

0 

0 

1 

0 

1 

Expert  Horseman 

0 

1 

0 

0 

0 

0 

1 

Fur,  Fish,  and  Game 

0 

0 

0 

0 

0 

1 

1 

Gorgeous  Models 

0 

0 

0 

0 

1 

0 

1 

Harmonica  News 

0 

0 

0 

0 

1 

0 

1 

Harmony 

0 

0 

0 

0 

0 

1 

1 

Hit  Parade 

0 

0 

0 

0 

0 

1 

1 

TABLE  XXXV  (Continued) 

THE  MAGAZINES  WHICH  BOYS  NAMED  ’WITH  MATERIALS 
CONCERNING  THEIR  HOBBIES 


Magazine 

Interior  Decorator 
Leatherneck 
Model  Airplanes 
Motor  Boating 
Operators  of  America 
Popular  Aviation 
Rifleman 
Ring  (The) 

Stamp  Journal 
Taxidermy 
Western  Horseman 


Number  of  boys  by  grades 
VII  VTTT  TT  I XI 


0 

0 

0 

0 

0 

0 

0 

0 

1 

0 

0 


0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 


1 

0 

0 

1 

0 

0 

0 

1 

0 

0 

0 


0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 


0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 


XII 


0 

1 

1 

0 

1 

1 

1 

0 

0 

1 

1 


Total 

Number 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 


Boys  gave  the  titles  of  forty  magazines  which  offered 
them  material  related  to  their  hobbies.  Forty-eight  per  cent 
of  these  boys  named  ten  periodicals  which  cover  sports  and  out 
door-life  information.  This  seems  to  indicate  that  almost  one 
half  of  these  boys  identify  sports  as  their  hobbies.  Next  in 
importance  were  the  magazines  pertaining  to  science  and 


mechanics.  Other  than  these,  the  remaining  periodicals  show 
diversified  interests  in  such  hobbies  as  collecting,  planes 
and  aviation,  radio,  auto-racing,  railroads,  horticulture, 
riding,  art,  music,  dogs,  and  boating. 

It  would  seem  that  these  magazines  could  make  strong 
and  direct  appeals  to  boys'  wholesome  leisure-time  interests. 
It  is  to  be  regretted  that  so  few  read  them.  Obviously,  read- 
ing in  specialized  magazines  concerned  with  their  hobbies  does 
not  loom  large  on  their  reading  horizon. 

TABLE  XXXVI 

THE  MAGAZINES  WHICH  GIRLS  NAMED  WITH  MATERIALS 
CONCERNING  THEIR  HOBBIES 


Number  of 

girls 

grades 

Total 

Magazine 

VII 

VIII 

IX 

A 

XI  X 

II 

Number 

Seventeen 

0 

4 

5 

3 

2 

4 

18 

Movie  Story 

8 

2 

0 

5 

1 

0 

16 

Sport 

1 

2 

4 

1 

2 

6 

16 

Etude 

0 

0 

1 

2 

7 

2 

12 

Senior  Prom 

0 

0 

0 

3 

3 

0 

6 

Popular  Photography 

0 

0 

0 

2 

0 

3 

5 

McCalls 

2 

0 

2 

0 

1 

0 

5 

American  Girl 

0 

2 

0 

0 

0 

0 

2 

1 
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TABLE  XXXVI  (Continued) 

THE  MAGAZINES  WHICH  GIRLS  NAMED  WITH  MATERIAL 
CONCERNING  THEIR  HOBBIES 


Number  of 

girls 

by 

grades 

Total 

Magazine 

VII 

Tin 

ix 

X 

XI 

XTT 

Number 

Glamour 

0 

i 

0 

0 

1 

0 

2 

Miss  America 

1 

0 

0 

0 

0 

1 

2 

Camera 

0 

0 

0 

1 

0 

0 

1 

Popular  Science 
Monthly 

0 

0 

0 

0 

1 

0 

1 

Skating 

0 

i 

0 

0 

0 

0 

1 

Theatre  Arts  Monthly 

0 

0 

0 

0 

0 

1 

1 

Although  71  per  cent  of  the  girls  reported  having 
hobbies,  only  29  per  cent  of  this  number  named  magazines  which 
offer  reading  matter  pertinent  to  their  hobby  interests,  and 
then  tney  specified  only  fourteen  different  periodicals,  many 
of  which  they  had  previously  listed  as  among  their  favorite 
periodicals.  With  the  exception  of  the  magazines  concerned 
with  music,  science,  photography,  and  the  theatre  arts,  girls 
tend  to  Identify  fashions,  movies,  and  sports  simply  as  hobbies. 
It  would  seem,  then,  that  they  do  a negligible  amount  of  read- 
ing in  magazines  whicn.  offer  tnem  subject  matter  related  to 
specialized  nobbies. 


. 


. 
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Amount  of  reading  in  these  specialized  magazines.  Sev- 


eral questions  were  asked  to  find  out  if  pupils  read  these  mag- 
azines and  how  often  they  read  them.  The  results  follow  in 
Tables  XXXVII  through  XL. 

TABLE  XXXVII 

NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
WHO  READ  THESE  MAGAZINES 


Number 

Number 

Percent 

Percent 

Grade 

of 

of 

of 

of 

Boys 

Girls 

Boys 

Girls 

Seven 

38 

25 

57 

52 

Eight 

44 

28 

63 

43 

Nine 

36 

28 

58 

36 

Ten 

46 

31 

59 

45 

Eleven 

47 

17 

57 

18 

Twelve 

30 

21 

37 

27 

In 

Table  XXXVII  grade  and  sex 

differences  are 

quite  ev- 

ident . 

In 

every  grade,  many  more  boys  than  girls  read  hobby 

magazines . 

The  most 

noticeable  difference  appears  in  grade 

eleven 

where  57  per 

cent  of  the  boys 

but  just  18  per 

cent  of 

the  girls 

read  them. 

With  boys,  as 

with  girls,  more 

pupils  in 

the  junior-high  school  than  in  the  senior-high  school  read 
these  specialized  periodicals. 

All  in  all,  even  though  almost  three-fourths  of  the 
pupils  reported  having  hobbies  and  about  two-thirds  named  mag- 


azines  related  to  this  hobby,  only  about  one-half  read  them. 

TABLE  XXXVIII 

NUMBER  AND  PSRCEATTAGE  OF  BOYS  AND  GIRLS 
MO  READ  MAGAZINES  PERTAINING  TO  THEIR 
HOBBIES  REGULARLY 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

14 

12 

21 

25 

Eight 

20 

18 

29 

28 

Nine 

26 

27 

42 

35 

Ten 

26 

12 

34 

18 

Eleven 

27 

9 

33 

10 

Twelve 

13 

12 

16 

16 

Evidence  in  Table  XXXVIII  points  to  the  relatively 


small  percentage  of  boys  and  girls  who  read  regularly  maga- 
zines pertaining  to  their  hobbies.  A larger  number  of  boys 
than  girls,  except  in  grades  seven  and  twelve,  read  these 
specialized  magazines  regularly.  This  is  consistent  with  the 
data  In  Table  XXXVII  where  more  boys  than  girls  answered  yes 
to  the  question,  "Do  you  read  magazines  that  offer  you  mater- 
ial concerned  with  your  hobby?"  Consistently  throughout  this 
survey  more  ninth-graders  said  they  read  magazines  regularly 
than  others;  so  it  is  with  this  part  of  the  study. 


TABLE  XXXIX 


NUMBER  AND  PERCENTAGE  CF  BOYS  AND  GIRLS 
WHO  READ  MAGAZINES  PERTAINING  TO  THEIR 
HOBBIES  FREQUENTLY 


Grade 

Number 

of 

Boys 

Number 

of 

Girl  s 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

14 

9 

21 

18 

Eight 

12 

7 

17 

10 

Nine 

9 

5 

14 

6 

Ten 

14 

11 

18 

16 

Eleven 

19 

4 

23 

4 

Twelve 

13 

4 

16 

5 

TABLE  XL 


NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
WHO  READ  MAGAZINES  PERTAINING  TO  THEIR 
HOBBIES  OCCASIONALLY 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

15 

7 

22 

14 

Eight 

13 

3 

18 

4 

Nine 

6 

10 

9 

12 

Ten 

5 

10 

6 

14 

Eleven 

6 

8 

7 

8 

Twelve 

4 

6 

4 

7 

Tables  XXXIX  and  XL  show  that  more  boys  than  girls  read 
their  hobby  magazine  frequently,  and,  exceot  for  those  in 
grades  seven  and  eight,  more  girls  read  their  hobby  magazine 
occasionally  than  frequently.  Boys  in  grades  seven  and  twelve 
read  theirs  as  regularly  as  frequently,  but  more  boys  in  grade 
seven  read  theirs  occasionally  than  either  regularly  or  fre- 
quently . 

There  does  not  appear  to  be  too  much  consistency  among 
pupils  from  grade  to  grade.  This  may  be  due  to  the  large 
number  of  blanks  among  the  responses  to  this  question. 

Places  where  pupils  read  their  hobby  magazine.  The 
data  in  Tablex  XLI  through  XLIV  show  where  pupils  read  maga- 
zines with  material  concerning  their  hobbies. 

TABLE  XLI 

NUMBER  AND  PERCENTAGE  OP  BOYS  AND  GIRLS 
WHO  READ  THEIR  HOBBY  MAGAZINE  AT  HOME 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

27 

17 

40 

35 

Eight 

28 

24 

40 

36 

Nine 

33 

22 

53 

28 

Ten 

37 

19 

48 

28 

Eleven 

35 

13 

42 

14 

Twelve 

21 

18 

25 

23 

110 


TABLE  XL I I 

NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
WHO  READ  THEIR  HOBBY  MAGAZINE  AT  SCHOOL 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

2 

1 

3 

2 

Eight 

2 

3 

2 

4 

Nine 

4 

12 

6 

15 

Ten 

2 

1 

2 

1 

Eleven 

0 

0 

- 

- 

Twelve 

3 

0 

3 

TABLE  XLIII 

NUMBER  AND 

PERCENTAGE  OF 

BOYS  AND  GIRLS 

WHO  READ  THEIR  HOBBY 

MAGAZINE 

AT 

THE  TOWN  LIBRARY 

Number 

Number 

Percent 

Percent 

Grade 

of 

of 

of 

of 

Boys 

Girls 

Boys 

Girls 

Seven 

7 

4 

7 

8 

Eight 

3 

0 

4 

- 

Nine 

1 

2 

1 

2 

Ten 

5 

7 

6 

10 

Eleven 

8 

4 

9 

4 

Twelve 

12 

8 

14 

10 

TABLE  XLIV 


> 

NUMBER  AND  PERCENTAGE  'OF  BOYS  AND  GIRLS 
TOO  READ  THEIR  HOBBY  MAGAZINE 
AT  OTHER  PLACES 


Grade 

Number 

of 

Boys 

Number 

of 

Girls 

Percent 

of 

Boys 

Percent 

of 

Girls 

Seven 

13 

7 

19 

14 

Eight 

12 

1 

17 

1 

Nine 

9 

9 

14 

11 

Ten 

2 

3 

2 

4 

Eleven 

14 

5 

17 

5 

Twelve 

1 

1 

1 

1 

Once  again  the  responses  show  that  it  is  in  the  home 
where  most  of  the  boys  and  girls  read  magazines,  including  the 
ones  offering  them  reading  matter  concerned  with  their  hobbies, 
though  less  than  50  per  cent  read  them  there.  So  very  few 
pupils  read  this  type  of  magazine  either  at  school  or  at  the 
town  library  or  elsewhere  that  these  places  seem  to  hold  a 
relatively  unimportant  influence  over  pupils  in  the  selection 
of  their  hobby  magazines.  However,  a few  junior-high  pupils, 
probably  members  of  hobby  clubs  at  school,  said  they  read  such 
magazines  at  school;  and  some  senior-high  school  boys  and 
girls  read  theirs  at  the  town  library.  Besides,  more  pupils 
in  junior-high  school  read  theirs  elsewhere,  meaning  chiefly 


. 

. 


in  stores  and  at  their  friends’  homes.  Five  pupils  mentioned 
reading  a hobby  magazine  at  the  skating  club.  One  boy  read 
his  at  the  hobby  club. 

The  data  gathered  in  this  chapter  reveal  that  secondary- 
school  pupils  are  spending  a considerable  proportion  of  their 
leisure  time  in  reading  magazines,  and  that  they  tend  to  se- 
lect periodicals  chiefly  for  entertainment  purposes.  Their 
apparent  disregard  of  much  that  magazines  have  to  offer  is  a 
challenge  to  the  home  and  to  the  school,  particularly  to 
teachers.  The  writer  hopes  that  this  study  will  help  teachers 
to  guide  boys  and  girls  to  the  many  and  varied  opportunities 
presented  to  them  in  this  important  instrument  of  communica- 


tion 


CHAPTER  V 


SUMMARY  AND  FINDINGS 

In  order  to  encourage  pupils  to  improve  their  magazine- 
reading tastes  and  to  guide  them  to  read  widely  on  a variety 
of  subjects,  teachers  must  know  the  degree  of  regularity  with 
which  their  pupils  read  periodicals,  the  magazines  they  prefer 
and  utilize,  and  their  reasons  for  reading  magazines.  This 
investigation,  therefore,  has  developed  a series  of  answers 
which  mignt  be  useful  in  planning  curricular  activities. 

The  findings  from  the  survey  of  magazine-reading  in- 
terests of  secondary-school  pupils. 

1.  Magazines  interest  almost  all  pupils  in  the  sec- 
ondary school.  One  hundred  per  cent  of  the  junior- 
high  school  group  read  magazines  sometime  or  other; 

99  per  cent  of  the  senior-nign  school  pupils  read  mag- 
azines . 

2.  Girls  at  all  levels  reported  reading  magazines 
more  regularly  than  boys. 

3.  Generally  speaking,  girls  indicated  reading  peri- 
odicals regularly  ratner  than  frequently  or  occasion- 
ally. 

4.  Senior-high  school  girls  read  periodicals  less  reg- 
ularly than  junior-high  school  girls,  presumably  because 

t 
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of  the  increased  school  and  social  activities  at  the 
upper  school  level. 

5.  Boys,  except  those  in  grade  nine,  did  not  differ- 
entiate sharply  between  reading  magazines  regularly, 
frequently,  or  occasionally. 

6.  More  pupils  designated  reading  magazines  frequently 
than  regularly  or  occasionally.  Since  31  per  cent  of 
these  boys  and  girls  read  periodicals  regularly,  it 
would  appear  that  they  did  a great  deal  of  casual 
reading  in  periodicals,  especially  at  the  senior-high 
school  level. 

7.  It  may  be  assumed  that  the  home  is  the  strongest 
environmental  influence  in  the  reading  of  periodicals 
and  that  the  magazines  reported  as  read  are,  for  the 
most  part,  those  to  be  found  in  the  homes  of  these 
boys  and  girls. 

8.  Over  80  per  cent  of  the  pupils  did  their  magazine 
reading  at  home.  More  girls  tnan  boys  read  period- 
icals in  their  homes. 

9.  A surprisingly  small  percentage  of  pupils  read 
magazines  at  school,  at  the  town  library,  or  else- 
where, although  5 per  cent  more,  particularly  seniors, 
read  periodicals  at  the  library  rather  than  at  school. 


10.  Inferences  may  also  be  drawn  that  the  reading 
done  elsewhere  at  such  places  as  barber  and  beauty 
shops,  in  doctors’  offices,  or  while  baby-sitting, 
suggests  a great  deal  of  looking  at  rather  than  read- 
ing in  magazines. 

11.  Although  boys  and  girls  throughout  the  grades 
did  not  read  their  favorite  magazine  with  the  same 
degree  of  regularity,  more  pupils  read  it  more  regu- 
larly than  frequently  or  occasionally.  Besides,  more 
pupils  read  their  favorite  periodical  regularly  than 
they  read  magazines  in  general  regularly. 

12.  The  magazines  read  most  regularly  by  both  sexes 
were  four  mass-circulation  publications,  namely,  Lif e , 
Saturday  Evening  Post,  Reader’s  Digest  and  Look.  Onl^- 
with  respect  to  those  four  did  boys  and  girls  agree. 

Of  the  ten  magazines  read  most  regularly  by  boys,  the 
remaining  six  were  of  the  sports  variety;  by  girls, 
they  were  of  the  teen-age,  feminine-interest,  and 
motion-picture  kinds. 

13.  Lif e , the  most  popular  with  both  sexes,  was  read 
regularly  by  less  than  50  per  cent.  This  suggests 
that  the  remaining  nine  most  popular  periodicals  were 
not  read  very  regularly. 


. 

. 

, 
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14.  Except  for  Collier's , Coronet , and  Saturday  Evening 


Post  boys  and  girls  did  not  read  the  same  magazines 
occasionally.  Boys  showed  more  diversity  than  girls 
in  their  selection  of  the  magazines  they  read  occa- 
sionally. 

15.  Both  boys  and  girls  appear  to  be  mutually  indif- 

ferent to  the  magazine  of  information  and  comment  on 
current  affairs:  Survey  Graphic,  New  Republic,  and 

Nation.  Also,  boys  seldom  read  the  magazine  with 
feminine-interest  appeal. 

16.  Boys  read  an  average  of  six  magazines  regularly; 
girls,  seven.  Boys  read  an  average  of  twenty-one 
periodicals  occasionally;  girls,  twenty-five.  Two 
important  exceptions  to  this  generalization  are  that 
girls  in  grade  seven  read  about  four  regularly;  girls 
in  grade  ten,  nine. 

17.  Almost  all  the  pupils,  especially  boys,  indicated 
a preference  for  magazines  to  books.  The  most  decided 
preference  for  magazines  appears  at  the  ninth-grade 
level.  Girls  in  grade  ten  preferred  books. 

18.  Both  boys  and  girls  gave  about  the  same  reasons 
for  preferring  magazines  to  books--the  pictorial  ap- 
peal, brevity,  variety,  fiction,  and  timeliness  of 
magazine  material. 


19.  The  ten  magazines  listed  by  boys  as  their  favor- 
ites appear  in  their  order  of  popularity:  Life , Sat- 

urday Evening  Post,  Sport,  Reader's  Digest,  Bo7/~s ' Life, 
Field  and  Stream,  Sports  Afield,  Outdoor  Life,  All 
Sport,  and  Baseball . There  is  a strong  tendency  on 
the  part  of  boys  to  satisfy  their  natural  interests 

in  sports  through  the  medium  of  the  magazine. 

20.  The  ten  magazines  listed  by  girls  as  their  favor- 
ites appear  in  the  order  of  their  popularity:  Lif e , 

Seventeen,  Senior  Prom,  Saturday  Evening  Post,  Reader 1 s 
Digest,  American  Girl,  Miss  America,  Modern  Screen, 

Ladies  Home  Journal,  and  Movie  Story.  Girls  appear  to 
favor  the  magazine  that  offers  them  material  on  fashions, 
teen-age  problems,  and  movies. 

21.  Three  magazines  were  favored  by  both  girls  and 
boys,  namely,  Lif e , Saturday  Evening  Post,  and  Reader ' s 
Digest.  This  seems  to  be  consistent  with  the  trend 

in  the  American  periodical  toward  the  digest  and  the 
pictorial  magazines. 

22.  In  most  respects,  boys  and  girls  gave  about  the 
same  reasons  for  liking  the  favorite  magazines  as  they 
did  for  preferring  magazines  to  books. 

23.  Boys,  like  girls,  read  the  periodicals  that  appeal 


. ' 


to  their  leisure-time  interests  and  activities.  Only 
with  respect  to  the  picture  and  fiction  magazine  did 
boys  and  girls  have  much  in  common;  otherwise,  boys 
and  girls  did  not  prefer  the  same  type  of  magazines. 

24.  Seventy  per  cent  of  the  boys  and  63  per  cent  of 
the  girls  valued  their  favorite  magazine  as  much  as 
they  enjoyed  it.  Ninth-grade  girls  did  not  distinguish 
between  the  valuation  and  the  enjoyment  of  periodicals, 
but  senior-high  school  girls  differentiated  more  keen- 
ly than  other  girls  or  than  boys. 

25.  The  ten  magazines  which  pupils  valued  the  most, 

in  the  order  of  their  importance,  are  Life , Reader ’ s 
Digest,  Saturday  Evening  Post,  National  Geographic, 
Time,  Seventeen,  Sport , Holiday,  Senior  Prom,  and  For- 
tune . On  the  whole,  there  was  little  variation  be- 
tween the  magazines  which  pupils  enjoyed  and  valued, 
for  six  appear  at  the  top  of  the  lists  of  favorites  and 
of  the  most  valued  periodicals:  Life,  Reader’s  Digest, 

Saturday  Evening  Post,  Seventeen,  Sport,  and  Senior 
Prom. 

26.  On  the  whole,  boys  showed  a more  active  and  diver- 
sified interest  in  hobbies  than  girls. 

27.  All  in  all,  even  though  almost  three-fourths  of 


the  pupils  reported  having  hobbles  and  about  two- 
thirds  named  magazines  related  to  this  hobby,  only 
about  one-half  read  these  periodicals . 

28.  Most  of  the  reading  of  specialized  magazines 
concerned  with  hobbies  was  done  at  home,  rather  than 
at  school,  at  the  town  library,  or  elsewhere. 

29.  Secondary-school  pupils  seem  to  be  spending  a 
considerable  proportion  of  their  leisure  time  in  read- 
ing magazines;  yet  it  seems  that  they  tend  to  select 
periodicals  chiefly  for  entertainment  purposes.  They 
are  apparently  either  unaware  of  or  indifferent  to 
much  of  the  informative,  literary,  and  cultural  read- 
ing matter  available  to  them  in  many  periodicals. 

This  study  has  shown  that  magazines  provide  a signif- 
icant part  of  the  materials  read  by  secondary-school  pupils. 
Certainly  this  important  instrument  of  mass  communication 
provides  many  situations  not  only  for  entertainment  but  for 
increasing  knowledge,  fostering  appreciations  and  correct  con- 
cepts, and  developing  the  skills  of  critical  thinking.  A 
major  share  of  the  responsibility  for  the  more  effective  use 
of  the  magazine  in  increasing  the  pupil's  knowledge,  his  sense 
of  appreciation,  and  his  ability  to  read  and  to  think  crit- 
ically rests  in  the  hands  of  teachers. 


CHAPTER  VI 


LIMITATIONS  OP  THE  STUDY 

This  survey  provides  pertinent  information  concerning 
secondary-school  pupils'  magazine  reading  habits,  magazine 
preferences,  and  interests  in  specialized  magazines  concerned 
with  hobbies.  The  data,  however,  disclose  certain  inadequate 
techniques  and  controls  which  limit  the  application  of  the 
findings . 

A study  of  the  magazine-reading  habits  reveals  the 
need  for  a more  refined  analysis,  especially  with  resnect  to 
the  interpretation  of  the  frequency  of  reading  periodicals, 
the  environmental  influences,  the  fondness  of  readers  for  few 
or  for  many  magazines,  and  the  periodicals  wh* ch  pupils  read 
in  their  entirety. 

The  establishment  of  magazine  preferences  and  evalua- 
tions furnishes  a partial  answer  to  the  magazine-reading  sur- 
vey. Each  pupil  indicated  only  one  favorite  magazine,  one 
magazine  of  value,  and  one  specialized  magazine  pertaining  to 
his  hobby,  irrespective  of  the  time  spent  reading  each  one. 

All  pupils,  however,  checked  one  hundred  and  six  titles,  yet 
did  not  specify  beyond  the  use  of  the  terms  "regular”  and 
"occasional”  the  amount  of  time  spent  reading  such  periodicals. 
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Thus,  the  favorite  magazines,  the  definite  magazine  types,  and 
the  definite  magazines  of  value  are  evident,  but  the  vagueness 
of  the  above  terms  makes  it  difficult  to  determine  how  much 
actual  reading  in  magazines  is  accomplished. 

Although  this  investigation  carried  the  study  beyond 
some  of  the  previous  surveys  in  so  far  as  it  obtained  nupil- 
reasons  for  preferences  and  evaluations,  the  chief  technical 
problem  in  evaluating  these  reasons  lay  in  the  similarities 
in  the  responses.  Not  too  much  distinction  was  made  between 
tne  content  of  magazines  and  the  meaning  of  the  content  to 
the  readers. 

The  pupils'  verbal  habits,  their  indifference  (espec- 
ially with  respect  to  specialized  magazines)  in  replying,  or 
their  failure  to  use  their  critical  faculties  might  explain 
some  of  their  conventional  answers. 

SUGGESTIONS  FOR  FURTHER  RESEARCH 

This  analysis  of  the  magazine-reading  interests  of  sec- 
ondary-school pupils  and  the  research  reading  has  prompted  the 
writer  to  make  the  following  suggestions  for  further  research 
in  this  field  of  reading: 

1.  The  construction  of  an  objective-type  test  to 
measure  the  depth  and  scope,  rather  than  selec- 
tivity alone,  of  magazines.  Questions  in  such 
a test  should  aim  to  determine  the  pupil’s 
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knowledge  of  the  types,  content,  style,  vocab- 
ulary,  features,  and  circulation  of  magazines. 
The  writer  feels  that  the  results  of  such  a 
test  would  serve  as  a basis  from  which  to  be- 
gin effective  instruction  on  the  annreciation 
of  the  current  periodical. 

2.  The  building  of  a text-book  on  how  to  read  a 
magazine . 

3.  Practical  methods  of  developing  reading  skills 
through  the  use  of  magazines. 

4.  A comparison  of  the  vocabulary  used  in  specific 
magazines  with  the  vocabulary  level  used  in 
secondary  schools. 

5.  An  investigation  of  the  effectiveness  of  mag- 
azines in  developing  critical  thinking. 

6.  An  analysis  of  the  influence  of  magazines  upon 
the  slow-learner . 

7.  A study  of  the  effect  of  pictures  on  magazine- 
reading habits. 

8.  An  investigation  of  the  impact  of  television 
on  the  magazine-reading  habits  of  the  bright 
and  of  the  retarded  child. 

9.  Practical  methods  for  utilizing  hobby  magazines 
in  the  school. 


123 


10.  An  interpretation  of  the  effects  of  -magazine- 
reading  upon  the  intellectual,  emotional,  and 
social  development  of  the  reader. 

The  teacher’s  concern  should  be  to  direct  pupils  so 
that  they  may  become  well-inf ormed  and  comoetent  citizens, 
especially  in  this  atomic  age.  It  is  vital  that  further  re- 
search projects  extend  the  investigation  in  magazine  reading 
so  that  teachers  may  use  this  instrument  of  communication 
more  effectively. 


. 
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YOUR  MAGAZINE  READING  INTERESTS 

Grade  Sex 

M or  F 

Please  indicate  answers  by  underlining  or  by  supplying  appro- 
priate answers.  Note  tnat  some  questions  require  more  than 
one  answer. 

1.  How  often  do  you  read  magazines? 

Regularly  Frequently  Occasionally  Not  at  all 

2.  Where  do  you  read  magazines? 

At  home  At  school  At  the  town  library 
At  other  places 

3.  Do  you  read  magazines  in  preference  to  books?  Yes  No 

4.  If  the  answer  is  yes,  please  state  your  reasons. 


5.  What  is  your  favorite  magazine?  In  the  space  below  name 
it  and  underline  how  often  you  read  it. 

Regularly  Frequently  Occasionally 

6.  Why  do  you  enjoy  the  magazine  you  placed  first  more  than 
other  magazines? 


QUESTIONNAIRE  (Continued) 


7.  Is  this  the  most  valuable  magazine  you  read?  Yes  No 

8.  If  your  answer  is  no,  then  name  the  magazine  that  you  do 
value  most. 


9.  Why  do  you  value  this  magazine  the  most? 


10.  Do  you  have  a hobby?  Yes  No 

11.  Is  there  any  magazine  that  offers  you  reading  material 
concerning  your  hobby?  If  so,  name  it. 


12.  Do  you  read  this  magazine?  Yes  No 

13.  Do  you  read  it  Regularly  Frequently  Occasionally 

14.  Where  is  it  accessible  to  you? 

At  home  At  school  At  the  town  library 
At  other  places 

15.  In  the  following  list,  place  at  the  left  of  the  title  "R” 
for  the  magazine  you  read  regularly,  "0”  if  you  read  it 
occasionally,  and  "N"  if  you  never  read  it.  If  your  mag- 
azine preferences  have  been  omitted,  put  them  in  the 
blank  spaces  provided  at  the  end  of  this  list. 
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QUESTIONNAIRE  (Continued) 


Air  Trails 
All  Sports 
American  Girl 
American 
Argosy 

Atlantic  Monthly 
Baseball 

Better  Homes  and  Gardens 

Boys’  Life 

Blue  Book 

Calling  All  Boys 

Charm 

Click 

Collier ’ s 

Country  Gentleman 

Coronet 

Cosmopolitan 

Detective  Stories 

Esquire 

Exciting  Western 
Eye 

Farm  Journal 

Field  and  Stream 

Flying 

Fortune 

Gags 

Glamour 

Good  Housekeeping 
Harper ’ s 
Harper’s  Bazaar 
Holiday 

Hunting  and  Fishing 

Jack  and  Jill 

Ladies  Home  Journal 

Laff 

Liberty 

Life 

Look 

Love 

Love  Story 
Mademoiselle 
McCalls 
Miss  America 
Modern  Romance 


Modern  Screen 
Movie  Mirror 
Miovie  Play 
Movie  Story 
Nation 

National  Geographic 

New  Republic 

Newsweek 

New  Yorker 

Night  and  Day 

Omnibook 

Open  Road  for  Boys 

Outdoor  Life 

Parents 

Pathfinder 

Peek 

Photoplay 
Popular  Aviation 
Popular  Mechanics 
Popular  Science  Monthly 
Radio  and  Television 
Radio  Mirror 
Railroad  Magazine 
Reader’s  Digest 
Redbook 

Saturday  Evening  Post 

Saturday  Review  of  Literature 

Science  Digest 

Screen  Guide 

Screenland 

Screen  Romance 

See 

Senior  Prom 

Seventeen 

Silver  Screen 

Special  Detective  Stories 

Sport 

Sport  Life 
Sports  Afield 
Sports  Illustrated 
Sports  Photo 
Sports  World 
Survey  Graphic 
Theatre  Arts  Monthly 


QUESTIONNAIRE  (Continued) 


Time  Woman’s  Day 

Tops  Woman’s  Home  Companion 

Travel  Yachting 

True 

True  Confessions  

True  Detective 

True  Experiences  

True  Police  Stories 

True  Romance  

True  Sport 

True  Story  

Varsity 

Vogue  

Wings 
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